








BUSINESS SCREE 


ISSUE 8 . 1945 © OF THE NATIONAL MAGAZINE OF AUDIO AND VISUAL AIDS 


VICTORY 
LOAN | 





ey eye 














“f 


ants to come home, too... 





VICTOR has served long and well; 


VICTOR wants to come home to again 





serve Schools, Churches, Industries and the home user. o 
A Fad 
Thousands of letters ask, “How soon? When can we have __~== 


the Animatophone?” As you know, we’ve been working 
for Uncle Sam; his demands for VICTOR have been of 


gigantic proportion .. . for both military and industrial 





natural to ask: “When?” Our reply? “Soon, we 


hope!” Even now, we are delivering to Uncle Sam 












VICTOR 


ANIMATOGRAPH CORPORATION 
Home Office end Factory: Davenport, lowa 
New York (18)—McGraw Hill Bidg., 330 W. 42nd Street 
Chicago (1)—188 W. Randolph 


Z MAKERS OF 16MM EQUIPMENT SINCE 1923 








Three All-Important Steps 


in Creating 
A Successful Training Film 














PROOF 


If you want proof that Caravel 
Plans get results, check with 
American Bible Society 
American Can Company 
American Viscose Corporation 
The Bates Manufacturing Company 
Bethlehem Steel Company 
Black & Decker Manufacturing Company 
The Borden Company 
Calco Chemical Company, Inc. 
Cluett, Peabody & Company, Inc. 
Dictaphone Corporation 
E. I. duPont de Nemours 
Eberhard Faber Pencil Co. 
Ethyl Gasoline Corp. 
General Motors Corporation 
Godfrey L. Cabot, Inc. 

The B. F. Goodrich Company 
Hart Schaffner & Marx 
Jenkins Bros. 
Johns-Manville Corporation 
Kenwood Mills 
Mohawk Carpet Mills, Inc. 
National Biscuit Company 
National Lead Company 
Pepsi-Cola Co. 
Remington Arms Company 
Socony-Vacuum Oil Company, Inc. 
The Texas Company 
United States Rubber Company 


OR ANY OTHER CARAVEL CLIENT 




















W: HAVE LONG SINCE LEARNED that it takes a powerful lot of 
THINKING to create a successful training film... 


And yet—to paraphrase a great philosopher—the lengths to which 
people will sometimes go to AVOID thinking are beyond belief! 


Here, then, is a one-two-three procedure which we at Caravel 
employ consistently —to keep our thinking on the beam: 


First —think of your prospective audience: Whom do you 
aim to reach? What do they already know about the sub- 
ject? What do they NEED to know? What type of treatment 
will assure the most favorable response? 


Second —think of your budget: Will it permit you to do the 
type of job that will produce RESULTS... ihat will prove an 
investment rather than an expenditure? How should the 
money be apportioned in order to deliver utmost value? 


Third — picture YOURSELF as a member of the audience: 
What information and suggestions would you specially 
appreciate? What would rou find most helpful in meeting 
the daily problems of your job? 


Frankly, we don't like the effort of thinking any better than the 
other fellow ... 


But—no one has yet come along who could show us an easier and 
better way to create a successful training film. 


CARAVEL FILMS 


INCORPORATED 


New York * 730 Fifth Avenue « Tel. ClIrcle 7-6112 
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WALTER O. GUTLOHN, INC. 
Division of 
INTERNATIONAL THEATRICAL & TELEVISION CORP. 


25 West 45th Street, New York 19, N. Y. 
Branch Offices Throughout the United States 


A $500 prize for 


if one of your customers wins International's big $10,000 amateur movie contest, Tie-in to Cash-in! 








NG ADVERTISING 


Sales come quick and easy when you stock 
and display Soundies, Let's All Sing To- 
gether and Chants Populaires shorts. 


Thousands of these prints have been sold 
— and thousands more will be! Your cus- 
tomers know and want them — come back 
again and again as new subjects are 
offered. 


Stock and Display 
These Best Sellers 


Stock and display fast-moving Soundies, 
Let's All Sing Together and Chants Popu- 
laires subjects. And if you've never han- 
dled these money-makers, send in your 
order now. 


Fill out coupon below — and mail quickly 
to International Theatrical & Television 
branch office nearest you! 





25 West 45th Street 
Gentlemen: 


Sing Together and Chants Populaires. 


Also sales promotional material. 


Dealer's Name o.oo. one 





you! 


INTERNATIONAL THEATRICAL & TELEVISION CORPORATION 


Please send me prices and discounts on Soundies, Let's All 


I OOD  csccte ctstncctinsmntguttinintindé 


New York 19, N. Y. 
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Business sound films are 
presented at their best by 
war-proved, trouble-free 
Bell & Howell Filmo- 
sound Projectors, famed 
for their perfect reproduc- 
tion of sound and picture. 








Get This Helpful New Booklet 


“Movies Go to Work” contains many valuable 
suggestions on hew to apply motion pictures 
profitably in industry and commerce. Send the 


coupon for your free copy. 


NUMBER EIGHT + VOLUME SIX « 1945 


A Valuable Lesson 


BY J. H. McNABB, PRESIDENT, BELL & HOWELL COMPANY 


O iatensive use of sound motion pictures 
4 pte much of the credit for our country’s 
phenomenal success in training millions of serv- 
icemen quickly and thoroughly. 


Used in training men for civilian occupations, 
sound motion pictures are equally successful. 


They help develop better factory workers— 





faster. They speed the thorough schooling of 
salesmen. They are forceful sales tools, too. 


We've had years of experience in applying the 
power of motion pictures to the varied needs of 
business. We shall be glad to bring this experi- 
ence to bear on solving your problems, if you 
will get in touch with us. 


State 
J BS 9-15-45 


BELL & HOWELL COMPANY e Chicago ¢« New York « 


SINCE 1907 THE LARGEST MANUFACTURER OF PRECISION EQUIPMENT FOR MOTION 


Hollywood « Washington, D.C. « Lo 


PICTURE STUDIOS OF HOLLYWOOD AND THE W 





Fa eee erie eerie. 
e 
' BELL & HOWELL COMPANY 
7 7108 McCormick Road, Chicago 45 
a Please send, without cost or obligation: ( ) the new booklet ‘‘Movies Go to Work in- 
5 formation on today’s improved Filmosound loémm. sound film projectors. 
a 
’ 
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5 
iJ Firm 
\ 
Address 
City 
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ORLD 
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No other projector for sound motion 
pictures has Sono-Vision’s conven- 
ience. The cabinet contains all parts: 
projector, speaker, amplifier, screen, 
reels, and controls. The program 
starts with the push of one button, 
stops with another—or shows con- 
tinuously without the presence of 
an operator. /t requires no darkened 
room, and is ready for use instantly 
any place electric current is available. 

Such simplicity makes Sono-Vision 
a multiple-use machine. It enables 
you to employ the impressive persua- 
sion of sound motion pictures in sales 
and display rooms, in offices, at point- 
of-sale. It transforms transportation 
terminals, public buildings, stores, 


and store windows into advertising 
locations where the products you 
wish to sell can be described through 
sight, sound, and motion, in colored 
or black and white films. It permits 
you to use, more conveniently and 
more impressively, talking pictures 
in sales and service training, at con- 
ventions and meetings, in personnel 
indoctrination and schooling. 

Whether they are limited or far- 
reaching, your present audio-visual 
sales and training plans will be more 
effective with Sono-Vision. Even 
more important, Sono-Vision’s ver- 
satility will greatly enlarge the sales 
and advertising applications of sound 
motion pictures, 
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1@-fnm. sound films and projectors have 
v7been powerful aids to our government in assuring 
the success of previous War Loans. According to 
Treasury Department statistics 33,402,950 people 
saw 16 mm. 7th War Loan films. Now the 16 mm. 
industry has been mobilized once again to 
bring inspiring Victory Loan messages to 
millions. Owners of 16 mm. sound equip- 
ment have been urged to enlist their 
projectors and services in this final / 
Victory Loan drive. Please contact / 
immediately your State or County 
War Finance Committee — and 
advise them of your willingness 
to help in the showing of 16 mm. 
bond selling films. 





({ 
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Many of the new Amprosound 
“Premier 10” 16 mm. sound 
projectors will aid in this Vic- 
tory Loan drive. In increasing 
numbers Ampro projectors 
are becoming available for 
bringing sales, educational 
and training messages to mil- 
lions in every field of en- 
deavor. Write today for 
special folder on Amprosound 
“Premier 10.” 
The Army-Navy “E”’ has 
been awarded to Ampro 
> for excellence in the pro- 
duction of 16 mm. motion 
picture projectors. 


AMPRO CORPORATION ¢« CHICAGO 18 A General Precision Equipment Corporation Subsidiary 
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DEMOCRACY 


Twe New Encyclopaedia Britannica 
Classroom Films Vividly Present These 
Conflicting Ways of Life 


Now — more than ever before—it’s vital 
for young people to know and under- 
stand the basic philosophies upon which 
systems of governments are built. The 
course of world events may well depend 
on how thoroughly the coming genera- 
tions understand their own nation’s gov 


ernment—and that of other nations. 


Encyclopaedia Britannica Films will 
shortly release two new sound films de- 
signed to make these difficult concepts 
easier for students to understand. I, 
“Democracy” and “Despotism” teachers 
find 


cription of 


and de 
political 
in a simple and graphic man 


authentic definition 


these 


will 
divergent 
theories 
ner thoroughly comprehensible on the 


high school level. 


Produced in collaboration with Dr. 
Harold D. Lasswell of Yale University, 
and others, “Democracy” and “Despot 


ism” will be notable additions to the 





DESPOTISM 


social studies section of your school’s film 
library. For additional releases see list at 
right. 


Even with a small audio-visual budget, 
your school can acquire these important 
new socio-political films. For a complete 
description, fill out the coupon below. 


TEACHERS HANDBOOK with every film 





OTHER NEW RELEASES 


world importance of food highlights nine other new 


uses which are added to Encyclopaedia Britannica 


Send « oupon for complete information. 


Collaborator 
uvption of Foods O. E, Baker, Ph.D., Univ. of Md. 
Production of Foods . O. E. Baker, Ph.D., Univ. of Md. 
tribu mds . O. E. Baker, Ph.D., Univ. of Md. 
Bread . « « « B. E. Proctor, Ph.D., Mass. Inst. 
of Technology 
. K.G.Weekel, Ph.D., Univ. of Wis. 
Marjorie D. Sharpe, Princ ipal, 
Tenacre School, Wellesley, Mass. 


( j. lerie Dewhurst, Ph.D., 
Pie 20.h 
Property Taxat Ht 


entury Fund 


wierfer, Ph.D., Penna 
Stat College 

I ; Paul R. Hanna, Ph.D., Stanford! 

" . Lawrence E. Briggs, M.S., Mass. 


State Colleg 


ENCYCLOPAEDIA BRITANNICA FILMS Inc. 


tr ne 


! ENCYCLOPAEDIA BRITANNICA FILMS Inc., Dept. 22-1 : 
1 20 North Wacker Drive, Chicago 6, Illinois i 
: : Please send me, without cost or obligation 1 
i Information on “Democracy” and “Despotism” and other New Encyclopaedia Britan I 
1 nica Classroom Films ound 1 
' Catalog of Silent Teaching Films 
: Catalog of Encyclopaedia Britannica Sound Films i 
i Inforn yon l oO ! 
1 ! 
i \ é Da i 
! 1 
1 YourP ' 
1 ! 
i Na s i 

! 
, 4 
a a Te A a a ea ! 





The Editor's 
Viewpoint 











Caution: Go Slow 


ryvuis roap of audio and visual 


learning will be a straight and 


smooth highway to better under 
standing of many complex things in 
our world of tomorrow. But in these 
first postwar months of reconversion 
it is being widened and repaved and 
an accurate road map should show 
the rough spots, soft shoulders and a 
few promising but misleading de 
tours. So take it easy, go slow, plan 
to make your way carefully. 
These words of caution are not in- 


tended for those whose creative tal 
ent, design skill and inventiveness is 
going into the building of the better 
road. Full speed ahead is the order in 
the studios and factories of the visual 
industry. Meanwhile, a few lines from 
our rule book: 

1. Don’t buy from a blueprint or a 
promise. See the finished equipment, 
it, check it and know 


test the facts 


about its service guarantees. 

2. Look for quality first: either pic- 
tures or projectors should have a long 
life ahead. Make sure that what you 
buy will last and that it offers real 
and lasting value. 
3. Don’t expect 
equipment will be better, lighter and 


miracles. Postwar 
easier to operate than war or prewar 
models. But prices for quality equip 
ment will be higher and no revolu- 
tionary designs are apparent. 
4, Choose your supplier and stick to 
one source. Better service, more cer 
tain delivery and long-term satisfac- 
tion are the usual reward of good 
faith for both buyer and dealer. 
Finally, in the field of films, the 
preview is the best single rule we 
know. See films before you buy; see 
them before them in the 


you use 


classroom, shop, sales meeting or any- 
where else. Seeing is knowing and 


believing. 


A.N.A.’s 1946 Program 


*% Formation of National 


Committee on Films by the Associa- 


a 24-man 


tion of National Advertisers is a good 
and solid omen for the future of the 
commercial and industrial film. Many 
standards remain to be evolved and 
publicized and there is need for et 
fort in this field by both the user 
and the producer. All cooperation 
should and will be given this group. 

First major activity by ANA took 
Monday 


when 


place November 
19th, 


cussed films at the annual Fall Meet 


evening, 


a five-man panel dis- 


ing of the Association in New York 
City. A research study in the field of 
film distribution is contemplated for 
the first quarter of 1946. 





IN THE NEWS-PARADE 





Frank Seaver Is Sales 

Manager for Transfilm 
+ Frank Seaver, recently appointed 
sales manager for TRANsFILM, INcor- 
PORATED, counsellors to industry on 
training and relations 


public pro 


grams involving motion pictures, 
slide films, and other visual media, 
will head sales and contact depart- 
ments, according to announcement 


by WituiaM Mtiesecass, president. 


A former account executive with 
the Jam Handy Organization and 


public relations associate at Campbell 
Ewald, Detroit, Mr. Seaver has been 
closely associated with national busi 
ness organizations in the develop- 
ment of visual tools to meet specific 
industrial needs. 

“While we are producers of slide 
films and motion pictures,” Mr. Sea 
ver said, “our recommendations to in 
dustrial clients need not be influenced 
by that fact. We recommend visual 
aids only where they can be effective.” 
(CONTINUED ON 


PAGE FOURTEEN) 
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s our clients reconvert to peacetime manufactur- 
ing and selling, they turn naturally to our medium for 
help in post-war merchandising. Fortunately we are 
prepared with the largest staff in our 30 years history 
—not only the largest but also the most experienced 
in customer contact, in creative writing and in all the 
many phases of production. © At the moment we have 
114 pictures in various stages of writing, photography 
and editing. “YS However, our objective is not quantity 
and never has been. “Y Wilding’s reputation is rather 
based on quality for which, we have found, the demand 


is constant. 


Creators and | -roducers 
of Sound Motion Pictures 
lo 


or Commercial, Educational 


and Television A pplication. 





Wilding Picture Productions, Ine. 
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G-E PROJECTION LAMPS 
are now available in quantity 


e Get the G-E lamps you need! 


e Have all the ““spares’”’ you want! 





Here’s why you'll want to be sure they’re G-E 


| G-E Projection lamps are designed to fit the 3 They’re precision built and rigidly inspected. 
specific optical needs of equipment using them. That means uniformly dependable performance 
from replacements. 
? They have differentially coiled lamp filaments (on 

most popular sizes). That means more light—more 4 General Electric lamp research is constantly at 


uniform screen brightness. work on further improvements. 


G-E LAMPS 


GENERAL @ ELECTRIC 
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Introduce New Products va te RCA Sound Film Projet 


Pre 


10 STRIBUTORs 


Give your entire sales force an oppor- 
tunity to see the same tested demonstration of your 
product. Put the features of your new line into a film— 
show it on the efficient RCA 16mm Projector—it’s easy 


SALESMEN 


to operate, simple to maintain. 


RCA engineers have designed a projector that provides D EA l ERS 


brilliant illumination and quality sound. This careful 
engineering is backed by RCA’s constant research in 
the development of picture and sound reproduction, 
RCA projectors are built to give dependable performance 


under hard usage. 
Buy More 


For detailed information on the RCA Sound Film ee 
Projector, send for descriptive booklet. Write: Radio 
Corporation of America, RCA Victor Division, Dept. 
70-167G, Camden, N. J. 


70-6536.167 


RADIO CORPORATION OF AMERICA 
RCA 16mm Projectors 
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*A SECOND GREAT EVENT IN THE WARTIME HISTORY OF VISUAL EDUCATION*® 

















The Army Pictorial Issue 
Of Business Screen Magazine 


Publishing on December 28th, 1945 


The publishers who brought you the great story of NAVY TRAINING FILMS now bring 
you this official announcement that the complete and fully authoritative wartime record of 
achievement in visual education, photography and training in the ARMY is in preparation 


for late December publication. Here are a few of the many outstanding features: 


THE ROLE OF THE SIGNAL CORPS 


IN THE DEVELOPMENT OF PHOTOGRAPHY 


by Major General H. C. Ingles 


ARMY PICTORIAL SERVICE 
by Brig. General E. L. Munson, Jr. 


4 MEASUREMENT OF ARMY FILMS 
by Lt. Colonel Paul Horgan 


DISTRIBUTING THE ARMY’S FILMS 
by Lt. Colonel Orton H. Hicks 
A HISTORY OF ARMY PHOTOGRAPHY 


by Captain Frank A, Liberman 


PICTORIAL ENGINEERING & RESEARCH 
Major Lloyd Goldsmith 


SHOOTING ARMY COLOR 
A Special Pictorial Feature 
INDUSTRIAL INCENTIVE FILMS 
Subject Matter and Techniques 
THE COMBAT PHOTOGRAPHER 
A Saga of Wartime Heroism 
OPERATION AND MAINTENANCE OF 


PROJECTION EQUIPMENT IN THE FIELD 
by Captain Edwin B. Levinson 


Reservations for additional copies as well as advertising display positions in 
this important special edition are now being accepted. Ask for special rates 


on bulk copies of the Army Pictorial issue for your personal distribution. 


OPERATING AN ARMY FILM EXCHANGE 


by Major Dennis R. Williams 
FOREIGN LANGUAGE FILMS 
by Captain Aldo Ermini 
OVERSEAS MOTION PICTURE SERVICE 
by Captain Seymour R. Mayer 


SLIDEFILM PRODUCTION & USE 
by Captain Leonard M. Barker 


FILMS AS MEDICINE 
The Vital Story of Reconditioning 


TRAINING FILM UTILIZATION 


A Factual Account of Army Research 


INDUSTRY'S TRAINING CONTRIBUTION 
Mechanized War and Visual Manuals 
THE EFFECTIVENESS OF FILMS 
A Research Project Report 
TRAINING THE ARMY CAMERAMAN 
by Major Arthur Gaskill 
SOUND EFFECTS AND MUSIC 
Their Place in the Army Film Program 








*ADDRESS ALL COPY AND ADVERTISING ORDERS TO 157 E. ERIE STREET, CHICAGO (11)* 
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training programs, even the most abstract ideas can be 
visualized in a form easy to grasp and to remember. In 
the efficient projection of slidefilms, S. V. E. equipment 


has led for twenty-f.ve vears. 


S. V. E. Projectors are also 
available for single and double 
frame slide-films and 2° x 2” slides 
... from 100 to 300 watts. Catalogs 
on request. Write Dept. 8-B. 
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300 Watt Model G 
for single frame 


slidefilms 






only. 





SOCIETY FOR VISUAL 
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EDUCATION, Inc. 


A Business Corporation 


100 EAST OHIO STREET * CHICAGO 11, ILLINOIS 
Manufacturers, Producers and Distributors of VISUAL AIDS 
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The Standard Reference of the Visual Industry 


The BLUE BOOK 


of Visual Equipment 





A Complete Index of Audio and Visual Equip- 
ment Manufactured by Established Concerns 
Together with the 1945-1946 Recognized Valua- 
tions of All Existing Models of Known Brands. 


SPECIAL FEATURES 
Standards and Specification Data 
Lens and Screen Tables 
Lamp Selection Guide 


Register of Plant Executives 
and Factory Representatives 


Geographical Guide to Audio-Visual 
Equipment Dealers 





ENDORSED BY LEADING MANUFACTURERS 
AND VISUAL EDUCATION DEALERS: 


“The most essential publicatiom project ever under 


teken in the visual equipment field.” 











* * * 


The long-needed Blue Book of this Industry is now 
being produced for the benefit of all established con- 
cerns and recognized visual dealers nationally. Pro- 
vides the most complete single reference of its kind in 
the industry plus many special features of additional 
value to the equipment dealer. It is being produced to 
become the most authoritative standard reference of 
its kind. 


Address all inquiries for participation to 





DEALERS BLUE BOOK 


of Visual Equipment 


157 EAST ERIE STREET CHICAGO 11, ILLINOIS 














NEW 16MM SOUND FILM 


Kodak Previews Film 
on Photo-Engraving 
* The new 1500-foot Kodachrome 


motion picture Modern Photo-En 





graving was presented by Eastman 
Kodak at a special press preview 
luncheon in_ the Hotel Roosevelt, 
New York City, on Nov. 16. 
Complete with sound, the film por 
trays step by step the production of 
four-color process plates from the art 
room to the press room. General re 
lease date has not yet been announced 
but the picture is expected to be 
widely available for graphic arts in 


dustry showings. 


Don Bennett Joins 
Shappe-Wilkes, Inc. 

* Don BENNETT, motion picture 
specialist and magazine editor, has 
joined the staff of Shappe-Wilkes, 
Inc., New York advertising agency, 
it was announced recently. He will 
devote much of his time to writing 
on photography, radio and_ allied 
topics for clients of the agency and 
will act as technical advisor. 

One-time editor of PHoTONEWs, 
weekly photographic magazine, Mr. 
Sennett also taught still and motion 
picture photography at the New 
York Institute of Photography. Re 
cently he held the posts of advertising 
ind service manager for the Kalart 
Company of Stamford, Conn. He 
served eight years as motion picture 
specialist and visual aids director for 
the U. S. Department of Agriculture. 

> > * 
Light Source Is Built 
Into New Army Camera 
* A new camera, which uses an 
ultra high-speed, high intensity, self 
contained light source has been 
developed by the Army Pictorial 
Service for use of the Surgeon Gen 
eral’s Office, it was announced by the 
War Department. As simple as a box 
camera, is the description of the new 
device, which enables anyone to tak« 
color or black and white still pictures 
of the fastest action, indoors or out 
doors, at distances of from six inches 
to 12 feet. 

The “heart” of the new camera is 
a new flash tube developed in_ the 
General Electric laboratories, and 
which will be made available for in 
dustrial and professional uses and 
then to photographers in general. 

The tube, made of quartz, con 
tains a very rare gas. The tube is 
circular in shape and is recessed in 
a dough-nut shaped reflector which 
completely surrounds the camera's 
lens. The flashes are of 1 /25,000th of 
a second duration, and it is estimated 
the tube is capable of withstanding 
the strain of 50,000 flashes. Because 


vf its brilliance other light sources 


may be disregarded, and its short 
duration of flash enables the camera 
to “freeze” motion. The lens setting 
is controlled by a mechanical cam de 
vice built into the camera. The cam 
era weighs about five-and-a-half 
pounds and the portable electric 
power pack about 27 pounds. It can 
be plugged into any ordinary current 
line. 

* * * 
Karl T. Molin Appointed 
Du Pont Sales Director 
* Appointment of Kart T. Mo ty, 
former assistant manager of the De 
fender Division as director of sales 
of the Photo Products Department 
with headquarters in Wilmington, 
Del., was announced by Du Pont. He 
succeeds the late L. L. Allison. 

Leonard R. Moore, control man 
ager of the Defender Division, be- 
comes assistant manager of that divi 
sion and C. Clifford Lyons, who has 
been with Defender for 25 years, 
succeeds Mr. Moore as control man 
ager. 

A native of Finland, Mr. Molin 
was graduated from the Swedish 
University of Abo, Finland in 1924 
with a master’s degree in chemical 
engineering. He came to the United 
States the same year, and became 
immediately associated with the De 
fender Photo Supply Company at 
Rochester, N. Y. He held various 
positions in production work and be- 
came vice-president on January 27, 


1942. 





The same quality and service 
that helped so many leading 
producers meet production 
schedules in wartime is now 
available to producers in 
the battle to win the peace. 


THE KNIGHT STUDIO 


Type Titles for Motion Picture 
and Slidefilm Producers 


341 EAST OHIO STREET - CHICAGO 11 








OPPORTUNITY 
AN OUTSTANDING 
OPPORTUNITY FOR AN 
OUTSTANDING MAN! 
NATIONALLY KNOWN 
ORGANIZATION PRODUC. 
ING AND DISTRIBUTING 
VISUAL AIDS SEEKS 
AN EXPERIENCED AND 
AMBITIOUS SALES 
MANAGER OF UNQUES.- 
TIONED INTEGRITY. 
Box 52 
Business Screen 
157 E. Erie, Chicago. Ill. 
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The new DEVRY 16mm. sound-on- 
film projector is a 3-purpose portable 
unit that SAFELY projects both sound 
and silent films 


The new DEVRY portable 16mm. sound-on-film projector is a versatile 
tool for business, industry and the professions. For when it comes to 
taking its messages out to sales room, conference room, or consumer 
meeting, in one case it may be silent films that are to be projected—in 
another, sound films—in another, black-and-white or color films. 

The new DeVRY portable 16mm. Again there may be need for the use of turn-table or microphone— 


‘ d-on-film ‘tor sh both ; R bs : 
eae atin igen Ses, git omar with, without or in addition to silent or sound films. 
black-and-white and color films with- 











out extra equipment. All of these many and varied projection and amplifying needs of 
modern business are met with DEVRY’s new 3-purpose 16mm. sound- 
> on-film projector with its separate amplifier and speaker. ... Built like 
NN s - a fine watch for day-in, day-out trouble-free service ... the new DeVRY 
Sic 


portable 16mm. sound-on-film projector is so simple to operate that 






a 12-year-old can set up, thread, focus and service it. 











. A. SYSTEM ;, 
INDOORS or OUTDOORS Learn more about DEVRY’s new 16mm. sound-on-film projectors 
Separately housed 25-watt amplifier and other DEVRY audio-visual equipment—all of which are built to 
and sturdy 12-inch speaker afford meet the most rigid specifications of the most exacting buyer. Write 
portable Public Address facilities— Pt ) pays 
‘linen ay mel DEVRY CORPORATION, 1111 Armitage Ave., Chicago 14, Illinois. 





i Y 
DeVRY CORPORATION, 1111 Armitage Ave., Dept. BS-B11 | 
| Chicago 14, Illinois | 
| Gentlemen: Please send us your latest complete catalog of Audio-Visual | 

| training aids—16mm. motion picture sound projectors, slide film and slide 
| Projectors, stereoptucons, projection screens, etc. | 
C) We are interested in 35mm. transportable & | 
| theater type motion picture sound equipment. | 
Name | 
| 8 | 

| 
1 Addn | 
| DeVRY alone has been awarded five consecutive Army- | . | 
Navy E's for Excellence in the production of Motion ee Gar ange State... , 

Picture Sound and Electronic Training Equipment. & uy War Bonds b- | In Canada, contact Arrow Films, Ltd., 43 Victoria St., Toronto, Ontario, Canada | 
_ Ra eT ; = 5 EE TRE TRS 





FOR 32 YEARS AN OUTSTANDING NAME IN AUDIO VISUAL TEACHING AND TRAINING 
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ANIMATION in its many forms is effectively employed in industrial, educational and theatrical 


films to show what the camera can not see . . . to clarify technical presentations . . . to vitalize statistics 


. .. to interpret abstract ideas . . . to inject the element of humor. The production values in your next 


motion picture can be increased by the talents and experience of our artists, animators and technicians. 


SOUND MASTERS, Inc. 


\ 165 WEST 46th STREET &* NEW YORK 19, N.Y. 
ae 3010 BOOK TOWER *® DETROIT 26, MICHIGAN 
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REMEMBER THIS EMBLEM 


it Stands for Honorable Serv- 


ice to our Country 





YOUR FILMS CAN HELP OUR VETERANS 


AND MEET A NATION'S FIRST PROBLEM 


MERICA’S next big problem, in the words ot! 
| War Advertising Council, is jobs for re 
turning veterans. The Selective Service Act guar 
antees the veteran his old job back. The G. I. Bill 
of Rights enables him to resume his education, 
if he so desires. But there will be thousands ot 
cases where its provisions will not cover veterans’ 
specific problems. Here are a few of them: 
|. Jobs for the veteran who has never worked be 
tore. 

2. A job fitting to his skill for the veteran who 
does not want his old job back. Thousands ot 
young men have matured in the service and many 
of them have acquired new skills which should 
be usefully employed to advance their station in life. 
3. Jobs for the physically handicapped veteran. 
They gave most, of the living, and deserve every 
possible chance for the future. 
4. Understanding and cooperation of the “nervous 
ly wounded” veteran. 

General Omar N. Bradley, the nation’s choice as 
Administrator of Veterans’ Affairs and Chairman 
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of the Veterans’ Placement Service Board, has 
stated the case forcefully in a letter to American 
businessmen addressed through the Editors oi 
Business SCREEN: 

“The greatest and most successful fighting torce 
in history is about to become the most constructive 
torce in America. 

“As veterans of the armed forces of the United 
States return to civilian life, they bring with them 
training and skills acquired in their service, train 
ing and skills which are of tremendous value to 
American industry. It is important, both to industry 
and to the veterans, that businessmen, employers, 
and the general public know more of this know! 
edge gained by these men and women in the sery 
ice of their country.” 

This problem is laid before the sponsors and 
producers of business and industrial films as a 
challenge and an opportunity for national servic 

* . a 
( Above) A scene from “Hello Mom, I'm Back” nex 


{merican Telephone public relations sound film. 


Here are important ways in which films can_ be 


of immediate service: 

First The story of veterans’ assets must be 
brought before a// employers, whether manu 
facturers, distributors, jobbers, W holesale establish 
ments, chain operators or the humblest of local 
retailers. Sponsored films, placed before the thou 
sands of luncheon clubs, lodges, dealer groups and 
other organized audiences, including theatres, 
would provide a clear and understandable stat 
ment of the problem and its opportunities 

Second: Specific internal training films can_ be 
used in the industrial, maintenance and_ servic« 
helds to speed the conversion of wartime skills to 
the peacetime occupations most closely approxi 
mating them. 

Third: One soldier out of eight plans to operate 
a farm or business after the war, according to a 
survey conducted by the Intormation and Educa 
tion Division, Army Service Forces. Many more 
are undecided but hopeful of a similiar future 
There is a great opportunity but an equally grav« 
responsibility for all of us in this ambition. Great 
losses were incurred, for example, in farm pur 
chases by veterans after the Ist World War. Asso 
ciations, individual industrial firms and Federal 
and State government agencies might well provide 


(over) 








For Veterans’ Guidance— 


Title: ‘Heaven With 
a Fence Around It’ 


(CONTINUED FROM THE PREVIOUS PAGE) 
guidance films as well as specific skill training 
subjects to assist these men 

Fourth: Many special subjects can be conceived 
and produced by industry. For example, thousands 
of 16mm sound projectors and other audio-visual 
equipments are going into veterans hospitals and 
occupational bases for continuous educational and 
recreational programs. There is no longer any 
Federal war agency source for films to supply 
these outlets. Films acceptable for this purpose 
would be welcomed by the Services 

In these pages other film ideas as well as reviews 
of current subjects will shed additional light on a 
real challenge and a national opportunity 

America faces a serious problem in wartime de 
cline of apprentice training in many trades and 


] 


protessions \ constant rise in age levels has been 


noted and is already slowing production. The sam« 
techniques which were so successtully applied in 
the service and in Wal industry should now be 


utilized to speed the indoctrination and to improve 


the learning of these skills by returning veterans 
\ long period ot low-income can be shortened by 
better traininy Visual training can helj 


CLEAR LINES FOR “VETS” 


% A new I|1-minute sound motion picture Hel 
Mom, I'm Back is the latest public relations con 
tribution of American Telephone and Telegrapt 
produced by Caravel | In I nterest 
ot better long distance service tor return ny ove 


seas Veterans 
Made ivailable ror public showin S. nciudin 


theatrical distribution, dur ny the period of demo 


bilization the hHlm is a timely presentation on a 
subject of paramount public relations interest to th 
veteran and the company. A talented cast does 
flective work in a highly usetul picture 


To Improve Public Service— 


“Hello Mom, I'm Back” 





Ninclair Shows Vets Farm Problems 


¢ A NEW SOUND PICTURE FOR VETERAN GUIDANCE « 


URING the last war year more than a quarter 

ot a million tarmers and farmerettes saw 

the Sinclair Refining Company’s farm film 

Farm Work Simplification at 1,751 meetings in 
small communities throughout 40 states. It was the 
seventh annual series of Sinclair farm meetings. 
Each year a different theme was used. The response 
to this type of meeting has been gratifying and it 
helps to identify the Company as a local business. 
There are many subjects of interest tor meetings 
of this type. The problem has been to select a 
theme with universal appeal. Rather than arbi 
trarily selecting a subject, Sinclair asked for recom 
mendations of the people closest to the every day 
rural community problems—the farmers, farm 
paper editors, agricultural colleges and organiza 
tions and the U.S. Department of Agriculture. 
The majority recommended the returning soldier 
for the central theme. Sinclair accepted the idea 


since there isn’t a family in the U.S. without a 


lose tie-in with at least one man or woman in 
service 
Heaven with a Fence Around It is a tlm por 
trayal for the community telling a case history, 
with one returned veteran speaking tor himself. 
vhile the audience looks over his shoulder, and in 
which the audience identihes itself with the actors 
on the screen, eventually discovering that there 
are certain things which they can do collectively 
ind as individuals to help all returning veterans 
ft themselves comfortably into post war work. 
The trickle of returning veterans will grow to 


1 food, and that flood will roll over every county 


and community in the country. Millions of them 
will want farms—full-time, part-time, big farms, 
little farms, poultry farms. If present figures are 
at all accurate, about three times as many return 
ing G.I.’s will want farms of some kind as there 
are farms available. Some will be disappointed. We 
have a chance to perform a real service to help 
community organizations and groups to see their 
problems a little clearer and to help them realize 
what they can do collectively and individually to 
give the returning G. I. a fair break. 


The rehabilitation of al! G.1. Joes in rural 
areas depends a good deal on just how well in 
formed each community happens to be about what 
it can do for young Joe. 

This film has been developed from the G.I. point 
of view. If the G.I. is the son of a farmer, raised 
on a farm, and has a farm to go back to—he has 
no problem. But suppose he has little or no farm 
experience. He’s infected with this ten acres and 
independence dream. It’s a nice dream with the 
fancied security of fertile land, full cellars, and 
all the rest of that which looks like heaven with a 
tence around it—from a foxhole 

Sure farming is a way of life you can be in 
dependent and you can eat and you can do a lot 
of things on even a small, intensively farmed place, 
if you know how, have the equipment, and the 
opportunity. You may not make a lot of money. 
You probably won’t. But thousands and thousands 
of G.I.’s—some without any experience at all 


will work their way up the agricultural ladder to 
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the family farms which are the strong spinal 
column of our agriculture. 

Let’s not make the mistake of doing nothing 
but shaking our heads and concentrating on nega 
tives. On the other hand, let’s not make the mis 
take of pretending that anybody can have his own 


heaven with a fence around it—just for the asking. 


This is a big problem and its very im 
portant now. It will continue to be imovortant tor 
the next few years. The results of all constructive 
efforts, like this one, will make the difference 
between young Joe coming home and becoming 
a well-adjusted, happy, productive citizen—or be 
coming a political and economic disaster or worse, 

The film Heaven with a Fence Around It is tor 
the community. It’s the story of a community as 
one G.I. Joe saw it. The story is told through 
people—real people in situations that have suspense 
and conflict, and applies to similar stories in all 
communities because G.I.’s are returning to the 
piney woods, the red clay hills, the black prairie 
soil, and the rocky, rounded New England fields. 
The community used in this film might be in 
Texas or Minnesota, Ohio or New Jersey. Sons 
and daughters have gone to war from all com 
munities, like this one, and they are coming back. 
More and more will be coming back. What hap 
pens to them concerns us all. 

This 16 mm. sound film is presented by the Sin 
clair Refining Company and is available for 
showing now. It will be shown by local Sinclair 
representatives at farm and community meetings 


under the auspices of local civic or other groups. 





(Above) Scene from the 
film now showing 


Victory Loan 
“bcyage to Recovery” 


“VOYAGE TO RECOVERY” 
¥%& Throughout America, in towns and hamlets and 
at rural crossroads, volunteer projectionists are 
showing the U. S. Treasury sponsored Victory 
Loan film programs which emphasize the tremen 
dous need for continued bond purchases to provide 
adequate care for wounded and disabled veterans. 

Most noteworthy of these films is the Army Pic 
torial Service production Diary of a Sergeant and 
the Navy-produced sound motion picture on the 
convalescent program in that service Voyage to 
Recovery. This subject was originally produced as 
a 31-minute color subject and is nationally available 
in a 53-minute short version which may be added 
to any veterans information program tor the gen 
eral public. Pictures serve the double purpose of 
selling bonds and informing the public of a vital 
postwar veteran problem. 

Several hundred film distribution sources make 
this picture available without charge. 
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Films Can Serve Veterans and Industry 


¢ COOPERATION AVAILABLE FROM FEDERAL AND STATE GROUPS « 


F sound motion pictures and sound slid 

films are to fulfill their long-anticipated role in 
public as well as business communications post 
war, the most important challenge awaiting the 
medium is that of information and training on 
behalf of our returning veterans. 


Veterans themselves are the subject o! 
one type of picture; for hundreds of others of a 
skill-training and informational nature they are the 
audience. Hundreds of thousands of wounded and 
disabled men are today seeing films in hospitals; 
other hundreds of thousands will continue to se: 
both training and recreational subjects at overseas 
occupational bases and on the ships of our peace 
time Navy. 

The following government agencies are direct]\ 
interested in this problem: 

1. The Information and Education Division of the 
Army and the Bureau of Naval Personnel in the 
Navy. 

2. The Bureau of Medicine and Surgery of th« 
Navy. 

3. The Convalescent Training Division of the Of 
fice of the Air Surgeon. 

4. The Reconditioning Convalescents Division ot 
the Office of the Surgeon General. 

5. The Veterans Administration. 

In addition, national veterans’ organizations such 
as the American Legion are most directly concern 
ed and active in this area and both management 
and labor share a common viewpoint; to do all 
possible to assist: in a swift and equitable solution 


of the veterans’ economic future. 


What films can do js scli-evident. Begin 
ning in the services, before demobilization, they 
are preparing the veteran for postwar adjustment. 
Most noteworthy and far-reaching of the indoctri 
nation films yet attempted is the Army-produced 
short Don’t Be a Sucker which deals realistically 
and directly with prejudice and intolerance. 
According to John Morrow, Chief of the Audio 
Visual Section, Office of the Surgeon General, 
films are also used “to contribute to the indivi 
dual’s personal adjustment, to establish his self 


confidence, self-respect and to develop a sense of 


‘belonging’.” Audience participation in these show 
ings is encouraged to develop self-expresssion. The 
Surgeon General's program also uses films to 
teach both instructor personnel and patients various 
skills in the arts and crafts. Finally, recreational 
subjects of all kinds relieve the monotony of con 
valescence. 

Out of the service, the veteran audience may 
be reached in selective groups through their specifi 
organizations or by industries and business con 
cerns of all kinds through selected groups. A good 
many films are little different than those prepared 
for any other type ol employee audience; it is 
simply that the veteran emphasizes an immediate 


indoctrination and training need. 


This visual industry. as a case 1n point, 
has its own veteran public relations program to 
think about. Distributors can make excellent us¢ 
of projector operation and maintenance skills 
taught many thousands of service men; manu 
facturers may count among their future dealers 
many enterprising and hard-working G.I.’s_ with 
a war-born enthusiasm for visual aids. Finally pro 
ducers can add to their hard-pressed technical and 
creative staffs from among the more experienced 
craftsmen demobilized from Army, Navy, Au 
Forces, Marine Corps or Coast Guard film pro 
grams. 

Theirs is a new world, won on the muddy 
battlefields of Europe and the far Pacific. The old 


ways will not be enough and none but this most 





advanced form of idea com 
munication will serve to speed 3 
the task of bringing them 
back to economic indepen 


dence and a happy future. 





THE “ARMY PICTORIAL" IS 

COMING IN LATE DECEMBER 
* The long-awaited story of the Army’s 
worldwide film program and of the Army 
Pictorial Service is now in full production 
for late December publication. Reserve ad 


ditional copies now for personal distribution 
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l6mm industry 


poster of the Army Air 
Forces convalescent training program series. 


7 > . - 
Three British Subjects 

% Three 16mm sound motion pictures of especial 
interest in veteran programs are available for U.S 
showings through the local tacilities of the Britis! 
Information Services and British consulate offices 
They are as follows 

l6mm sound; 62 


Psychiatry in Action minutes 


This film shows the treatment 


Or War neuroses 
which is being carried on in British hospitals. It 
is intended to bring information about this 
treatment so that the outsider may better under 
stand the problem with respect to the returning 
veteran. Besides the program of testing and 
treatment the film shows the work of physical 
rehabilitation, occupational therapy and the pro 
cedure in finding a job most suitable for the 


patie nt. 


Back to Normal—l6mm sound; 16 minutes 


The end of the war will tind men returning 
to civilian life with arms and legs missing. 


Bac k to Vormal 


carry on a normal lite and need not be a 


shows that a man _ can 


useless cripple. He can be taught a new trade 
or learn to do his old one by means of artificial 
limbs. This film shows carpenters, welders, brick 
layers, and skilled crattsmen working and en 


joving recreation 


Life Begins Again—l6mm sound; 21 minutes 


One of the many problems the hospitalized 
veteran faces after his physical injuries have been 
healed is that of both mental and physical re 


habilitation He must yo through a planned 


program of exercise and play designed to return 


him to a civilian job in the shortest possible 
time Life Be gin / ’) shows this Dr 


S 


as it appears to the injured worker 


© Inquiries about these films should be directed 
to British Information Services, 30 Rockefeller 
Plaza, New York 20, New York. or to the office 


nearest you 
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VICTORY LOAN FILM SHOWINGS CONTINUE THROUGH DECEMBER 





Industry Leadership and Cooperation 
Nets Notable Example in Victory Loan 


e 16MM FILMS THAT EVERY AMERICAN SHOULD SEE « 


HE FULL STORY of the great War Finance 
hlm program and the 16mm industry is not 


yet to be told. Throughout December, showings ot 
the fifteen outstanding 16mm sound motion pic 
tures produced tor the Victory Loan campaign 
will continue and not until 1945 draws to a clos 
will the full record be ready for the nation to read. 

Through the 5th, 6th, 7th and the Victory Loan 
campaigns, a completely mobilized industry has 
brought the film messages of the Treasury Depart 
ment to hundreds of thousands of special audi 
ences; film showings as long as two or three hours 
have been held. Men and women in all walks ot 
life workers. farmers, professional men, exec 
utives, housewives—have heard and seen the mes 
sage of War Bonds and have answered with bil 
lions of dollars invested in the nation’s future. They 
had but one thing in common—they were all bond 
prospects—and nearly every one of them bought. 


This was no sinecure: ever) showing was 
a special effort by somebody. Far different from 
the theatrical held wherein only time and an ex 
change operation is required, each showing re 


quired the special operation of a 16mm_ sound 


(Below) A scene from “Voyage to Recovery” 


projector, the shipment and return of a film, its 
subsequent inspection and a dozen other details 
vital to the successful showing. 

When the story is told it should begin with the 
tireless efforts of C. R. Reagan and the Treasury's 
film consultant, Merriman Holtz. The story can be 
written because of the interest and foresight of men 
like Ted Gamble, National Director of War F: 
nance, and Ned Shugrue, head of the Special 
Events and Motion Picture branch in which the 
activity took form. In the first chapter there must 
be a place for the original National 16mm War 
Loan Committee, headed throughout the 5th, 6th 
and 7th War Loans by Horace Jones, ably assisted 
by Tom Brandon, treasurer and Murray Goodman, 
secretary and the Committe. 

These were the organizers and the directors of 
the industry's first full-scale national 16mm film 
campaigns: behind them lay the might of its 
hundreds of organized 16mm commerciab and edu 
cational distributors, visual dealers and the pioneer 
parent national companies whether in film distribu 
tion or equipment manufacturing. 

In one campaign, the 7th War Loan, the industry 


contribution may be conservatively estimated at a 


l6mm Victory Loan sound motion picture. 
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million dollars in value of personal services and 


cash expenditure. Each showing requiring a book 


ing, shipment, return inspection and reporting at - : 
the minimum; and many including the services of 
operator and the use of a 16mm sound projector. 


The contribution has never been measured in 
these terms, however, for the entire program has 
been handled without expense to either the Treas 


ury or the users other than the original supply of 


hlms. 15 SHORT SUBJECTS 
More important was the evidence of nation AVAILABLE NATIONALLY 
wide cooperation. Advertising of the campaign by a a rie dias 
equipment manufacturers, mailings of a million ee ee a anne 
pieces of literature, countless meetings and endless ings. (Right) President Truman and 


hours of personal time and effort by the consult Secretary Vinson; (below) Ted Gamble, 
ants, the National Committee membership and the National War Finance Director, in 
unselfish cooperation of everyone involved—these “Peace Comes to America” a Treasury 
were the elements of the final story to be told. Gime. Showings “contians tm Bosemies 

The Victory Loan films continue to be shown 
throughout December. The 15 short subjects on 
l6mm are available through more than 300 volun 
teer 16mm film distributors located in nearly every 
town and city of importance in the country. No 
charge or obligation other than an accurate report 
of attendance’ is required. Call your local War Fi 
nance organization for other details. 

Cooperating with the War Finance Division 
during the Victory Loan drive is the National 
l6mm Victory Film Committee of which D. T. 
Davis of Lexington, Kentucky, is Chairman. O. H. 
Coelln, Jr., is Secretary and Adolph Wertheimer, 
Treasurer. Seven Regional Chairmen and_ the 
Executive Committee are active participants in 
Drive arrangements for promotion and publicity. 
Contributing to the financial support of the Com 
mittee were many of the leading firms in the visual 
industry. The burden of actual distribution is car 
ried by the 300 16mm distributors throughout the 
country. 


“Accident Service” 


* The British Information Services have just re 
leased a 16mm film of special interest to those 
concerned with the problem of returning the 
worker to his job after an industrial accident. The 
film, Accident Service, studies the services pro 
vided at a Hospital and Rehabilitation Center 
set up to treat such cases. The importance of 
this work can be gained from the fact that 30 

of all casualties in England are industrial acci 
dents. The main emphasis of this picture is not 
on surgical treatment but on rehabilitation of 
the injured worker. 

This work of rehabilitation is shown beginning 
the moment the patient enters the care of the 
physician. An effort is made to make the worker 
mentally comfortable as well as physically com 
tortable. He is visited by the company physician, 
and from this learns that his employer is inter 
ested in his welfare. Preparation is made for the , OBJECTIVE 
care of the patient's family z 4 egy 


during the recu 


peration. These preliminaries are an important step 
in physical recovery. 
Since as 


every worker in the modern industrial 
world is valuable because of the time and energy 
spent on his training, the importance of rehabili 
tation is rated high. The greater portion of 
this film is devoted to showing the progression of 
remedial exercises which brings weakened muscles 
back to their old tone, and how special occupa- 
tional therapy brings to normal those muscles 
which the worker particularly needs on his job. 
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Railway Express Speeds Training 


e VISUAL EDUCATION PROGRAM CUTS CLASSROOM TIME « 


isuALs, in the torm of illustrated booklets, 
charts, diagrams and post ha long had 
an important place in the cor iprenensive em 
ploye training program of tl Railway Express 
Agency, now in its third year. Today, the 75,000 
employes ot the company, located in the major 


cities and towns of the country, devote a part o 


| 
each month to classroom study 


Under the caretully worked out system necessary 
or such an undertaking, these men and women 
ire taken step by step from the elementary to the 
more advanced phases ot th xpress business 
Moreover, although meeting in many hundreds ot 
separ ite gr UPS n the rious states, they take ul 
the same subjects together each month 

After the Express Agency's remarkable employe 
training program had completed its first year, 
having thoroughly covered the rudiments of the 
business largely for intormation of new employes, 
t was felt desirable to provide additional visual 
features to lighten the monthly docket of subjects 
covering the more intricate and technical branches 
ol express operations The sound slidetilm seemed 
to be the best answer to the problem, but becaus« 


of wartime short ives, it was not feasible to produce 


hlms especially for the express business in_ the 


ep INNing (Arrangements were therefore made to 
purchase hlms from outside firms, dealing with 
general subjects such as maintenance of good 
health and the prevention of accidents. These films 
were used during the second year of th program, 
ilong with two Agency subjects. The first of 
these two films dealt with its public relations 
policies and the second with methods by which 


loss and damage to shipments n transit could be 


curtailed. These productions, with many scenes 
taken from background familiar to the employes 
proved especially popular and made a very deep 
impression upon them. 

Because of this favorable reaction on the part 
of its personnel and the fact that the visuals can 
thus be made more direct to the subjects scheduled 
for discussion at the monthly training meetings, 
the Express Ageacy plans to utilize all its own 
sound slidefilms for such showings in 1946, Con 
cerns, which specialize in making them, will be 
engaged to develop topics and treatments specified 
by the company. It has considerable projection 
equipment of its own for the purpose, carried over 
from betore the war, and has also acquired ad 


litional units since. 


The inauguration of this unique training 
system by the Express Agency was an answer to 
problems created by the war. After Pearl Harbor, 
express transportation became inc reasingly vital to 
the Government and its expanding war industries 
The extent to which war trafhc thereafter domi 
nated express affairs is indicated in the fact that 
in 1944, it rose to seventy per cent of the business 
of the Express Agency, which that year handled 
some 200,000,000 shipments. At the same time, 
the effect on its working personnel was even more 
drastic. While the rapid expansion of the business 
volume required more employes than ever before, 
the armed services made heavy inroads into the 
express ranks and some 23,000 expressmen, many 


( 


f considerable experience in various branches of 
the service, were called into the Army and Navy. 
Despite these difficulties, the Express Agency 


was able to secure needed replacements; among 


Each company training classroom is well-equipped for the visual instruction program 
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Scene from a recent Railway Express slidefilm 


those volunteering were wives and relatives of the 
men serving Uncle Sam. The newcomers felt they 
were engaged in an important phase of war work 
and were eager to learn, but most of them had 
little previous association with or knowledge of 
the technicalities of the business. They received 
painstaking instructions about the requirements of 
the positions to which they had been assigned by 
the supervising officers in charge and did the best 
they could in the emergency. 

But it was only a makeshift arrangement, tor 
the express business, being one of infinite detail 
and many ramifications, cannot be learned in a 
day or even in a year. There is no course of in 
struction anywhere, except the school of experience, 
which can properly prepare employes who desire to 
make this their career. Moreover, wartime operating 
problems were becoming more vexing and com 
plex, creating trends leading to decreased efficiency 
and lowering of customary service standards. L. O. 
Head, president of the Express Agency, saw the 
need of a long-ranged training program, not only 
to cover the war emergency, but one which the 
company could adopt as a permanent part of its 
managerial activities afterwards. 


As express employes make innumerable 
daily contacts with the American public, their 
training was considered properly a part of the 
public relations activities of the company. Conse 
quently, the job of. creating such a plan was as- 
signed to the Department of Public Relations, 
directed by K. N. Merritt, general manager, at the 
New York executive headquarters. Alfred F. Hall, 
an official of wide experience in dealing with em 
ployes along educational lines, was designated 
Superintendent of Training, in charge of the 
program. 

After intensive preparation and study, the train 
ing program was ready to function in September, 
1943. The training in the field was carried out 
through the assistance of thirteen supervisors of 
training, one located in each operating general 
managers department throughout the system. 
These men met for a period of intensive practice 
in teaching techniques and the procedures establish 
ed under the plan, since it was to be their duty to 
instruct some 5,000 local supervisors who, in turn, 
were to conduct the monthly classes of employes, 
the maximum number to be brought together at 
one time, not to exceed twenty-five. 

\t the outset, two important books were issued 
to lay the foundation for the program. The first 
was a guide for supervisors to give them a thorough 
understanding of how they were to proceed in 
training employes and in coordinating the subjects 
and methods of presentation outlined in monthly 
training bulletins issued by the Superintendent of 
Training. The second was a handbook for em 


(CONTINUED ON PAGE THIRTY-THREE) 
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USOE Shows 
Bus Operations 


by Harry Sherrill | 
| 

















HE training of men and women to become 
competent bus operators 1s a great deal more 
than simply teaching the mechanics of oper 
ating the bus. Much must be learned about the 
more subtle problems of social relationships. For 
this reason the three training films on the subject, 
recently released by the United States Office of 
Education, Division of Visual Education, differ in 
treatment from the straight skill-teaching films 
used in most of the other 454 USOE releases. 
Training bus operators involves not only the 
mechanics of driving but many intangible elements 
such as driving attitudes and the ability to get 
along with the persons who are or may become 
passengers. The ideal bus operator is a skilled and 
careful driver but, equally important, he is adept 
at human relations he understands his pas 


sengers and gets along well with them 


In this field of human relations motion pic 
tures become particutarly effective. Incidents or 
episodes which typify the everyday problems of the 
operators of buses everywhere are used to demon 
strate ways in Which these problems can be handled. 
These incidents also bring out the interrelationship 
of mechanical skill, safe driving habits, and human 
relationship . . . factors which are never separated 
in actual practice yet they are separate training 
problems because each of them requires the devel 
opment of special skills and attitudes by the oper 
ator. 

Each of the three motion pictures, related film 
strips, and instructor's guides places emphasis on 
a different aspect of the training problem. They 
can be used not only with beginning trainees in 
courses which precede actual on-the-job operation 
of a bus but also for regularly scheduled con 
ferences with experienced bus operators to re 
emphasize correct attitudes and to serve as a 
springboard for discussion of these and other 
problems which they’may have encountered from 
day to day. 

The films make no attempt to cover all driving 
and human relations problems. Typical incidents 
point up safe driving practices and techniques of 
handling people in a number of selected and 
authentic situations. Ail of these films should lead 
to constructive group discussions of similar or re 
lated problems common to all operators. 

They can also be effectively used to foster public 
relations in a more general way by showing them 
to civic groups, service clubs and schools. The 
operator's problems are, in most instances, passen 
ger problems too. The films can not only help the 
driver to understand and get along with his passen 
gers but give the passengers an understanding of 
the operator’s problems and teach them to have a 


greater appreciation of his services. 


The first filam The Operator and His Job, 
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THE OPERATOR 
AND HIS JOB 


This introductory film il 
lustrates the bus driver's 
job, shows the types of 
people who nde the bus 
and indicates the scope ot 


the job 








THE OPERATOR 
AND HIS | 
PASSENGERS | 


This film, using a sere 
typical incidents, show 
the daily problems in hu ij 
van relations which con 
ront the driver 





A correct destination sign makes the 


job easier. 





THE OPERATOR 
AND SAFETY 


The third subject depicts 
the possible hazards to be 
encountered and empha 
sizes the more important 
factors in safe operation 





Careless pedestrians are an 
hazard. 











accident Passing on a blind curve is often 
dangerous. 





is introductory. It tells the kind of a job bus 
driving is, the types of people who may ride the 
bus during the day’s work, and indicates the scope 
of the work. Some of the points emphasized in 
this film are safe driving, reliable, on-schedule 
service, and courteous, friendly and helpful attitude 
to passengers. 

The second film, The Operator and His Passen 
gers, uses a series of typical incidents to illustrate 
problems in human relations. Among the incidents 
chosen are the passenger who presents an expired 
transter; the passenger who thinks she has been 
short-changed; the passenger who forgets to pay 
the fare; the irate passenger who (having been 
passed up by the bus ahead) boards the bus; the 
passenger who is carried past the desired stop; 
the passenger who wants to get off at an un 
authorized stop; the passenger who insists on talk 
ing to the operator; the passenger who boards the 
wrong bus; the passenger who soils her dress on 
a greasy seat; and passengers who won't move to 
the rear of a crowded bus. 

The third film, The Operator and Safety, em 
phasizes some of the more important factors in 
safe driving such as careful checking of the bus 
before the start of the day’s run; the right attitude 
toward and understanding of the local vehicle 
code; safety in relation to other users of the streets; 


what is meant by safe following distance; the 
necessary precautions to be taken in passing other 
cars and crossing blind streets, intersections and 
railroad crossings. 

The films were produced by De Frenes and 
Company in Philadelphia with the cooperation 
of the Philadelphia Transportation Company. 
Supervising the films for the Office of Education 
were Harry A. Sherrill, Specialist in Visual Aids 
and Leigh M. Nason, Technical Specialist. Inez 
Lyle Griswold, Specialist in Training Techniques, 
had charge of the production of the instructor's 
manuals. For De Frenes and Company, Georg« 
W. Chapman wrote the script and supervised 
production, C. George Bastier directed, and Michael 
Levanios Jr. handled the camera. 

A committee of outstanding experts in the field 
of transportation training worked with the Office 
of Education and De Frenes and Company through 
every stage of the production to make these films 
authentic and applicable to the problems of trans 
portation companies throughout the country. They 
were Merwyn A. Kraft, American transit Associa 
tion, New York; W. W. Harris, Manager, Dela 
ware Coach Company, Wilmington, Delaware; W 
FE. Hoehn, Superintendent Operating: Instruction, 
Pittsburgh Railways Company, Pittsburgh, Pa.: 


(CONTINUED ON PAGI rHIRTY-FIVE) 
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Slidefilm and Quiz Put Over Meetings 


* ALLIED LIQUOR GROUP CLICKS WITH SCREENDEX GAME ON TOUR ¢ 


tl I took a Mickey I nn at 


ol tavern owncrs 


etng 


when a film and quiz 


| ] 
yame, Irankly experimental, gripped grou} 


interest while enforcing salient story points through 


audience participation. Unveiled at a preliminary 
test session ot the alcoholic peveray ndustry 
early this summer in Cincinnati, the arousing new 
formula has been applied with excellent re sults in 
quick succession betore large and small groups 
across the country 

The mectings, conducted by Allied Liquor In 
dustries, a public relations organization, began 


with three and a half hours of business addresses 
| 


enough to kill even the stoutest enthusiasm for 
a new idea 
' ' 
Then tollowed a sound slide film Meet the 


Viartins 


ican Public from the 


subtitled 4 Pled ge of Faith to the Amer 
Dealers of You 


Town, and produced by Transhlm, Inc 
I 


The film itself represented something new 


not the usual succession of slides accompanied 


Liquor 


by a narrator's observations, but a motion picture 


story told in sound slide film form by a selected 
group of actors and trained radio voices To 


achieve maximum. story telling impact, emphasis 

was placed on characterization and human interest 
' 

\ buzz was substituted for the usual gong. So in 


climax 


tense was the emotional appeal of the story 
that tears were brought to the eyes of many in the 
audience 

Depicted Is an average tavern owner Dan 
Martin,” living the normal life of the majority o 
persons and contronted with typical business and 
personal problems Representing the majority ol 


law-abiding retailers in a community, the tavern 


; oy 
man pledges himself not to serve alcoholic beverages 


4 


Questions were read to the audience after 
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to anyone under legal age, to abide strictly by legal 
opening and closing hours, to spread the principle 
ind practice ol moderation, to conduct his premises 
in a clean, orderly manner consistent with law and 
good public conscience, and to observe the letter 
and spirit of all laws. 

Into Dan Martin’s home comes his good friend 
Dr. Tuttle, 


munity Club has asked him to speak on “The 


the town’s physician. The local Com 


Liquor Industry and the Community.” Dan Mar 
tin helps him prepare the address. Major theme 
throughout the film is Mrs. Martin’s concern over 
their son Tom. Overseas, he has not been heard 
from for some months. Her description of events 
at home, related in the form of letters to him, 
reach a climax at the film’s end when Tom un 


expectedly telephones home from San Francisco. 


Following the film showing, came th« 
easy road to learning idea. Screendex cards were 
distributed to the audience. Developed and copy 
righted by Harold Austin Ripley of Colfax, Wis 
consin, Screendex is based on the “Observo” tech 
nique widely used by the Army in its training 
program. 

The cards contained fifteen questions relating 
to the film. Each could be answered by a “yes” 
or “no” punched out through perforations on the 
card. Then the correct answers to the questions 
were read to the audience, and a nominal prize 
usually a $5 bill—was given to the person who 
answered most questions correctly. 

Within this quiz procedure, simple as it is, aré 
educational potentials giving promise of a revolu 
tionary new approach in film showings tor a 
thousand different purposes. 

In the 


first place, from the moment the ex 


the showing Checking the 





(Above) Scene from “Meet the Martins” 


periment began, no one left the room until it was 
completed. The quiz technique itself was based 
on time-proved fundamentals that maintain en 
thusiastic interest and participation, giving pre 
arranged emphasis on the most important issues. 

a) It utilized the principle of neighborly rivalry. 
\s answers to the questions were being checked, 
members of the audience were prone to compare 
results with their neighbors. This tendency became 
so prevalent that audiences were humorously warn 
ed that “side bets are against the house rules.” 

b) While the $5 prize of itself was not im 
portant, winning a contest in which many par 
ticipated was a distinction worth striving tor on 
an equal basis. 

c) Most important, from the point of view of 
the job for which Allied Liquor Industries was 
organized, the program made possible the delivery 
of an important message which its audiences would 
not listen to nor consider attentively if it had been 
presented in a platform-pacing, haranguing manner. 


in addition to providing for visual and audile 
recall of the main points of the film, playing of 
the game made it possible to drive home again 
and again principle points and messages. 

For example, one of the questions asked was, 
“Did the film mention anything about the need 
tor a general industry—wide clean-up and renova 
tion program?” The answer was “No—no men 


(CONTINUED ON PaGeE TWENTY-SEVEN ) 
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D Christiansen, well known to producers and 
adi industrial companies with whom he 
worked in close cooperation during his recent 
years of wartime service as Technical Specialist in 
the Division of Visual Aids for Training, U. S. 
Office of Education, has submitted a new check 
sheet to the Editors of Business ScrEEN which will 
prove of real value to training men and others 
directly concerned with the use of sound films 
for training purposes. 

Although space does not permit full publication 
this month of the interesting article which accom 
panies the form it is immediately reproduced for 
review purposes. According to Mr. Christiansen, 
who is now Machine Shop Head at the Collinwood 
High School, Cleveland, Ohio, “some of the points 
mentioned on the check sheet may have a higher 
rank in evaluation than others, so a final check 
to sum up all the points would be necessary to 


have an overall estimation after the preview. !t 


A Check Sheet for Sound Training Films 


e FORMER USOE SPECIALIST SUGGESTS NEW EVALUATION FORM « 


is also well to note if an instruction manual or a 
filmstrip accompanies the film.” ; 
Suggestions and comments by readers on this 
form reproduced below will be welcomed and will 
be passed along to its creator. The check sheet 
will be reprinted on request later. Address all 
inquiries to the Reader Service Bureau, Business 
Screen Magazine, 157 East Erie Street, Chicago 


(11). 


Argus Shows New Film 
% To tell the story of the part played by Argus 
Incorporated, Ann Arbor, Mich., lens and photo 
graphic equipment manufacturers, in helping the 
Armed Forces achieve victory, the Argus Sales 
Department has taken its new film on a 14,000 
mile junket around the country. The film, pro 
Wilding Picture 


Chicago, is a pictorial report of the company’s 


duced by Productions, Inc. of 


wartime activities. 





6. Length: of film: 

Fi Length of scenes: 

8. Scope: 

9. Pace: 

10. Camera movement: 

11. Operator: 

12. Continuity of action: 

13. Quality of photography: 

14. Integration with films in a series: 
15. Quality of sound reproduction: 


16. Voice suited to film and audience: 


18. Music: 
19. Humor: 


20. Instructional value: 


Comments: 


COPYRIGHT 1945 





A CHECK SHEET FOR VISUAL AIDS 


Sound Motion Pictures 


TITLE: 

(A) Operational (B) Instructional (C) Comb. of AEG B 
1. Material organized in learning steps: Yes No 
2. Emphasis placed correctly: Yes No 
3. Choice of action good: Yes No 
4. Tools used correctly: Yes No 
5. Good behavior pattern set up by operator: Yes No 


{deg uate 
{dequate 


Enough 


17. Commentary: balance between “how & why”: 


BY ED. CHRISTIANSEN 


Too Short 


Too Short 


Too Long 
Too Long 


Too Much Too Little 


Even Too Fast Too Slou 
Enough Too Little 

Enough Too Little 

Yes No 

Good {dequat Poor 

Yes No 

True False 

Yes No 

Yes No 

Effective Non-E fective 

Good Taste Poor Taste 

High lverage Lou 
Instruction Manual: Yes Vo 
Filmstrip: Yes Vo 
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(Above) Scene from Gregg Sound Slidefilm 





NEW SOUND SLIDEFIL™M 





“Taking Dictation and Transcribing” 


7 


Publishing Company, publishers of 


Gregg 
Gregg Shorthand and other business books, has 
released the first of a series of audio-visual aids 
on secretarial training, a 10-minute, 35mm. sound 
slidefilm entitled Taking Dictation and Tran 
scribing. 

Containing more than 50 illustrations of tech 
niques and procedures used by a successful secre 
tary, the pictures check each part of the taking 
and writing of a perfect letter. The film is con 
cluded with a personal, inspirational message by 
Dr. John Robert Gregg, inventor of Gregg Short 
hand and president of the publishing company. 

The film is available for projection on either a 
sound or silent 35mm. slidefilm projector. A 78 
rpm or 33 1-3 rpm recording can be supplied. The 
hlm is for sale through the Gregg Publishing 
Company ofhce at 270 Madison Avenue, New 
York City, or its offices in Chicago, Boston, San 
Francisco,.Dallas, Toronto Canada and London, 


England. 


Peter Vogel Joins Willard Pictures 
* Witarp Pictures, 45 West Forty-fifth street. 
New York City, 


Peter Vocet as Account Executive. He was for 


announces the appointment ol 


merly advertising manager of International Plastic 
Corporation in Morristown, N. J. 






















§.V.E.’s Chicago plant serves a worldwide market 


*% The Society for Visual Education 
Inc., 26-year-old Chicago manutactur 
er and producer of slide and slidefiln 
projection equipment and accessories 
recently acquired the modern day 
light factory building at 1345 Diver 
sey Parkway in Chicago and has now 
consolidated all manutacturing facili 


ties in the new quarters. 
Entire Buitpine Is Uritizep 


The entire building is exclusively 
devoted to the manufacture of SVI 
slideftilm 


slide and projectors for 


home, educational, religious and in 
dustrial uses. Plans for enlarging the 
present building are going torward 
and construction of a modern air 
conditioned studio and laboratory is 
planned for the adjacent vacant prop 
erty owned by the corporation, Mari 
Witham is SVE’s President and with 
Bertel | Vice-President 


owns all of the stock in the corpora 


Kleerup, 


tion. (creator of more than 35 S\ | 
models during the 21 years that he 
has been with the Society, Mr 


Kleerup has also designed numerou 


special devices for the Army and 
Navy during the wat 
Improves Propuction DeEtivery 


According to Miss Witham, w 


current business on the books and u 


h 


delivery at its highest peak in SVI 
history (including top war produc 
tion periods), the new factory con 
solidation assures distributors and 
dealers of immediate and regular de 
liveries. Currently, SVE is manuta 
turing large numbe rs ol single tram 
projectors, which torm a component 
part of sound slidehlm units made 
by the outstanding manufacturers of 
sound equipment, as well as thre 
dimensional projectors and microfilm 
readers. The firm has already re 
sumed the delivery to distributors o 
projector models for showing 2”x2” 


Kodachromes—and 


ng the backlog of orders for “Tr 


is rapidly meet 
Purpose” models 

An interview with Mr. Kleerup, 
who is in charge of the factory and 
under whose direction the move into 
the new quarters was accomplished 
almost without a moment's loss in 


operation, the modern 


production 
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Care and precision are watchwords for assemblers 


S. V. E. Consolidates Manufacturing 


Facilities in Modern Chicago Factory 


lines now set up are largely staffed 
I ge) 


by veteran employees. Typical of the 
men who make SVE products are 
George Dickman, Plant Superintend 











ent, who has eighteen years’ experi 
ence directing assembly of SVE pro 
jectors, together with Chief Inspector 
James Carrigan, who has held this 


ANIMATION 


Consult Springer Pictures 
whether you require a few feet 
or an entire reel of animation. 
Primarily producers of com- 
plete industrial and educa- 
tional films, Springer Pictures, 
Inc., nevertheless, does con- 
siderable animation for other 
producers. 


a4 


SPRINGER PICTURES, INC. 


FISHER BUILDING 
DETROIT, MICHIGAN 


35 WEST 45th STREET 
NEW YORK, N.Y. 


MOTION PICTURES - ANIMATION - SLIDE FILMS 


Booklet describing our facilities mailed on request. 


position on SVE equipment since 
1923. On the assembly lines are many 
employees who have had years of 
training and experience on SVE pro- 
jectors. 

More Proyectors AVAILABLE 

To distributors and dealers, as well 
as consumers, SVE gave promise that 
projectors and accessories are again 
becoming available in quantities, and 
this is borne out by substantially in 
creased deliveries now being made of 
all projector models, and all types of 
SVE Slide Binders. Camera stores 
will have SVE equipments and acces 
sories in ample time for the Decem 
ber trade. 

The new plant is situated at 1345 
Diversey Parkway, Chicago. General 
Offices and Editorial Department as 
well as the Kodachrome and Strip 
Film Libraries of the Society for 
Visual Education, Inc., remain at 
100 East Ohio Street, Chicago. 





( Above ) 
James Carrigan, S.V.E. plant vet- 
erans. 


George Dickman and 


I. T. & T. New Orleans Branch 
to Serve All Louisana 


* International Theatrical & Tele 


vision Corporation has just an 
nounced the opening of a branch ex 
change office in New Orleans, to be 
known as International Theatrical & 
Television Corporation of New Or 
leans. The office will handle all Inter 
national’s bookings for the State of 
Louisiana, with a possible extension 
of activities to adjoining territory 
later. Name of the exchange mana- 
ger has not yet been announced. The 
office is located at 815 Poydros Street. 
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(Right) Bertel Kleerup, 
vice-president of the 
Society for Visual Edu- 
cation, Inc., in new of- 
fice quarters at the 
firm’s Chicago factory. 





On Getting Audience Participation 


(CONTINUED FROM Pace 24) 
tion was made of any clean-up cam 
paign, but it is a darn good idea you 
From 


might very well consider.” 


this point, it was relatively simple 
to mention or ask questions about 
health re 


quirements, general cleanliness ol the 


local tavern conditions: 
premises and other matters relating 
to tidier tavern operation. 

The procedure also made possible 
For exam 


repetition of salient facts. 


ple, Dr. Tuttle in his address to the 
Community Club points out that the 
approxi- 
mately thirteen billion dollars in taxes 


liquor industry collected 
for Federal, state and local govern 
ments from repeal through 1944. The 


audience is asked whether thirteen 


billion dollars is the amount of reve 
nue collected (a repetition olf the 
figure) and, when the correct answer 
to the question is given, the thirteen 
billion dollar figure is repeated once 


more. 
Quiz Reveacts Promotion Neeps 


Quizzing revealed still another ad 


vantage. For example, one of the 


main purposes ol the tavernmen’s 


meetings was to sell the tavern own 
ers on a cooperative advertising pro 


gram in which, over their own sig 


natures, in their home newspapers 


and at their own expense, they will 


state their adherence to a five-point 


program designed to merit 


public 


good wiil. 


the Screendex 


asked 
was: “Was it the annual meeting of 
Dan Martin’s 
that Dr 


Thus, one of the questions 


tavern organization 
Tuttle addressed?” The an 
swer was “No.” Then the leader ot 
game explained, “Tt 
Club 


he addressed. We ought to stop rell 


was the Community meeting 
ing each other how good we are and 
let the public in on the secret. That 
is the reason tor the ads,” another 
hint to the tavern owners to under 


take the 


Another question was: “~ 


advertising campaign. 

Chere was 
a good deal of talk about moderation 
in the film. Was there a sign on Dan 


Martin’s backbar which read ‘Be 
Moderate sae 
The audience was then asked 


“How many people answered ‘Yes’ 


to this question? Just raise your 


hand.” (It was astonishing to sec 
how many did answer “Yes.”’) “Sorry, 
friends, you’re wrong. The answer is 
‘No’.” (At this point members of the 
audience ay one another smil 
ingly.) “The ‘Be Moderate’ sign was 
prominently displayed in the package 


store.” 


Avuprences React Favorasy 


The impact of the sound slide film 
quiz procedure was equally impres 
sive on every size of audience. In 
Cincinnati, some 400 tavern owners 


were gathered; in Indianapolis, the 


TRANS FILM 


NUMBER EIGHT * VOLUME SIX + 1945 


N COR P 
35 aed 45 STREET 


onan 2 
NEW ihe CITY 


same program was put on_ before 
twelve persons. Surprisingly or not, 
the same audience reactions were re 
peated throughout the tour, regard 
less of circumstances. 

Commenting on the success of the 
new technique, Stanley Baar, Exec 
utive Vice-President of Allied Liquor 
Industries, Inc. said “The use of 


sound slide and motion picture films 


in the alcoholic beverage industry, 
has a most promising future, thanks 
to this very auspicious start made 


possible by Transfilm. Certainly the 
power of films as visual aids to educa 
tion is conceded and recognized. 

an industry which has a large educa 


tional job to do with the American 


public, I feel that the visual field has 
potentialities which so far have only 


been scratched.” 


es 


Y.M.C.A. Announces Return 

of Former Executive 

* Lr. Cuester Si_kowskt, Inf. Res., 
with the U. S. Army Re 
Publicity Bureau and re 


formerly 
cruiting 


cruiting Public Relations Officer, 
took charge of promotion for the 
Y.M.C.A. Motion Picture Bureau, 


with executive offices at 347 Madison 
Avenue, New York 17, N. Y., on 
October 16, after 


being placed on 


inactive duty status with the Army. 
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Business Screen Salutes 
Victory Film Distributor 


+ \ curiosity-arousing promotional 


stunt to catch the fancy of the 350 


persons 1n the audience helped to pul 
over a recent showing of the Treasury 
Victory Loan Dr 


{merica 


Department 

film, /t's Your 
The idea 1S deserv ng of specia 

Business SCREEN sa 


lutes a Chicago Victory Film volun 


editorial merit 


teer distributor 
Louis Friedman of Maytair Movies 


( hicago rental and projection service, 


is the distributor honored. The fil 


tells the story of a soldier's skepticisn 
\s the plot 


1 
icsson 


of what he is fighting tor 
untolds, he learns his 


democracy from the inscriptions on 


1 Lincoln penny EK Pluribu 
Unum, In God We Trust, l 
the date, the portrait ol Lincoln and 


the whe it ( ict contribut nye te 


1 more complete understanding o 
America 
Cheretore, before the film wa 
shown, Friedman distributed penn 
to everyone present The mmediat 
reaction was one of amazement 
here, instead ol paying to see movies, 
they were being paid. Results were 


extremely gratilying, re reports 
Everyone left with his penny, accept 
ing it as the soldier had in the picture 
asa good luck token 
Since then, Mayfair has received 
additional bookings for the show 
from representatives of other organi 
zations who had been present that 
evening. This quick response 1s al 
tributed to the promotional idea 
which preceded the film 


> > > 


Chicago Film Workshop 

Presents Forum Program 

* Headquarters of Cuicaco Fim 
WorksHop now in the International 
Relations Center, 84 East Randolph 
Street, is attracting leaders of discus 
sion groups by its film forum pro 
gram. Here the leaders preview films 
dealing with current problems of 
social and international significance, 
discuss visual 


technique of using 


media to stimulate discussion, and 


secure bibliographies of correlated 
reading materials. 

Director of the Film Workshop 1S 
June M. Hamilton. Sponsored by the 
International Relations Center (rep 
resented on the Workshop Commit 
tee by Mrs. John 


ind by the 


Alden Carpenter) 
Adult Education Council 
Ralph 
McCallister), the Committee is headed 
by L. Harry Strauss of the National 
Council of Y.M.C.A.s. Chairman of 
the sub-committee on film forums is 
National 


Film Board of Canada, Other mem 


of Chicago (represented by 


J. Margaret Carter of th 


bers the Workshop Committee are 
Mildred L. Batchelder, American Li 
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(Above) scene and title frame from a Victory Loan film 


News in the Field of Visuals 


brary Association; Alice M. Farquhar, News Digest Film Subjects 


Chicago Public Library Adult Educa + Pictorial Films, Inc., 


always ready 


tion Department; Mrs. M. L. Wein to pioneer new ideas in the l6mm 
stein who heads up the community field, have now undertaken the re 

ition program; Stephen M. Co lease of a News Digest series, thus 
rey and Cyril O. Houle of the Uni establishing a new form of informa 


ersity of Chicago in an advisory tive and topical entertainment. This 
pacity to the 


ind Walter R 


resents labor organizations 


workshop program, series, produced by the Newsreel 


Sassaman who re Distributors and Telenews Theatres, 


comprised of I-reel, 16mm, sound 


FILMS for 
INDUSTRY 


many fields 


Boilers and watches soil conditioners and 


rubber products telephones, copper, brass and 


polarization of light— railroads —these are some 
of the industrial subjects currently in work at Loucks 
and Norling. 

To each of these pictures, we are competent to 
apply the technique that fits it best: color or black 
and white with trick photography, cartoon or tech- 
nical animation, two or three dimensions. 

To each of their sponsors, we offer the complete. 
personalized service which film-wise companies have 


known and valued for twenty vears. 


LOUCKS: RORLING 


243 WEST SS TH ST. NEW YORK CITY 


S ’ r —E 192 








only, black-and-white films, with an 
approximate running time of 10 min- 
utes, is distributed exclusively by Pic 
torial Films in their famous PICTO 
REEL line. 

The first of the three films now 
available, entitled J Live For To 
morrow, presents Capt. Eddie Rick 
enbacker as the commentator. The 
second one, Freedom of Speech, pre 
sents W. G. Chandler, President of 
the American Newspaper Publishers 
Association and Mr. Wilbur Forrest, 
Vice-President of the American 
Society of News Editors, in a discus 
sion of the meaning of Free Press 
and other related topics. Number 3, 
Headlines in Celluloid, is a graphic 
history of the development of the 
newsreel, showing major events ol 
past and present years, based upon 
a story which appeared in a Septem 
ber issue of the Saturday 


Post. 


Evening 
* * * 


New Coronet Film Catalog 

* A new catalog of approximately 
fifty 16mm. sound motion pictures 
for classroom and other group in 
struction has been announced by 
Coronet Instructional Films. One of 
the most unusual features of this 
new film catalog is that the majority 
of the films listed have been pro 
duced in Kodachrome and prints are 
available either in full natural color 
or black and white. Another unusual 
feature is that the catalog, itself, is 
attractively and appropriately illus 
trated with full color “stills” from 
the motion pictures. 

The various groups ot motion pic 
tures announced in the new catalog 
include the Biological Sciences, Civ 
ics, Economics, Psychology, Health, 
Industry, Physical Education, the 
Physical Sciences, the Social Studies, 
and Vocational Guidance. The new 
catalog, Coronet Instructional Films, 
is available free to those who use 
l6mm. sound motion pictures for 
training purposes. Requests for it 


should be addressed to Coronet 
Instructional Films, Glenview, Ill. 


* * * 


Official Films’ New Catalog 
Ready for Distribuition 


* Just off the press, and available 
FREE to all projector owners, is Of 
ficial Films’ new 32-page catalog, list- 
ing more than 115 entertaining and 
educational films. Official’s ever- 
growing line, recently supplemented 
by 15 brand new subjects, is fully 
described and illustrated in this new 
catalog, which incorporates a handy 
order form for the convenience of the 


movie enthusiast. 


For your FREE copy of this illus- 
trated 
Firms, INc., 625 Madison Avenu 


New York 22, N. Y. 


catalog, write to Orricial 
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VISUAL REVIEW 


NEWS OF PEOPLE AND FILMS 
ACTIVE DURING THE MONTH 


Gardner Hart Addresses 
Washington Visual Group 

+ Garpner L. Hart, Director of the 
Commission on Motion Pictures, 
American Council on Education, dis 
cussed the work of that organization 
at the Nov. 14 meeting of the Wash 
Visual Workers. Previously 
Mr. Hart was Director of Audio-Vis 
ual Education of the Oakland, Cali 


fornia public schools, and Senior Edu 


ington 


cation Officer of the Training Film 
Navy 
\ecronautics. 


Branch in the Department's 
Bureau of 
An October meeting was addressed 
by Esther L. Berg, Assistant to the 
Principal, Junior High School, Board 
of Education, New York City. She 
discussed “The Documentary in the 
Classroom.” 
Salzburg Acquires New 
Subjects for Pictorial Films 
* Mitton J. 


PicTorial 


SALzBuRG, president of 
Sixth 
Avenue, New York City, recently re 


Firms, INnc., 1270 


turned from an extended trip to Hol 
lywood. Prime purpose of the trip 
was the acquisition of new produc 
tions for distribution to the 16mm 
educational and home movie fields. 
Pictorial Films are distributors of 
Pictoreels, 8mm and l6mm_ sound 
and silent films for home movie con- 
sumption. During his stay in Holly 
wood Mr. Salzburg made his head 


quarters at the P.R.C. studios. 
Dubberly Returns to 
Alexander Film Company 

+ Ratpu C. Dupperty has returned 
to the ALEXANDER Fitm Company, 


Colorado Springs, Colo., after three 


years and eight months service in the 
U. S. Navy. Mr. Dubberly was Avia 
tion Chief Metalsmith and spent 24 
months in the South battle 
zones. He returns to the company as 


Pacific 


Acting Merchandise Manager. 
Allen B. Cooke has 


\lexander firm as a member of the 


joined th< 


publicity and sales promotion staft. 
He formerly served advertising agen 
cies on the West Coast, and spent 1] 
years in the newspaper field in the 
advertising and editorial departments. 
He will handle sales contracts and 
script writing. 


Andre Lord to Executive 
Post in Intercontinental 


+ Lorp, former 


Election of ANpRI 
banker and film executive as Exec 
utive Vice-President of the Endow 
ment Film Division of Intercontinen 
tal Audio Video Corporation, has 
been announced by Mark H. Haw 
LEY, president. 

A veteran of the Navy in World 
War I and of the Army Air Forces 
in World War II, Mr. Lord was for 
merly associated with Transfilm, Inc., 
as Vice-President and Secretary. As 
signed to the Intelligence Service in 
World War II, he became Assistant 
Chief of Staff, A-2, of the Second Air 
Force. He was a member of the U. S. 
Military Mission to from 
July 1944 to March 1945, and was 
placed on inactive duty in September 
of this year. 


Moscow 


The Endowment Film Division is 
one of the largest expanding units of 
Intercontinental Audio Video Cor 
poration, Mr. Hawley said. 

N. E. A. Issues **The Public 

and Education” Bulletin 

* A new periodical, The Public and 
Education, is being published by the 
National Education Association. 





PROTECTION 
FOR MOVIE FILM 
against 
WEAR ... OIL 
WATER 
CLIMATE 
SCRATCHES 


ASK YOUR DEALER 


130 W. 46th St. 
New York City 


TREATMENT 
LASTS 
THE LIFE 
OF THE 
FILM 





VAPORATE CO.,Inc. BELL & HOWELL CO. 


1801 Larchmont, Chicago 
716 N. Labrea, Hollywood 


ANFA Increases 
Chicago Effort 

* Plans for increased 
activity by the Allied 
Nontheatrical Film As 
sociation in the Chicago 
area were discussed at a 
meeting of a group of 
Chicago ANFA mem 
Wilfred L. 
Knighton, Executive 


bers and 


Secretary. The members 
present included repre 
sentatives of Bell & 
Howell Co., Ideal Pic 
tures Corporation, Pro 





jected Visual Aids, Inc., 








16MM & 35MM 


service. 


motion picture projection 
Arrange club, 
school, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York, 


Radiant Sereen Corpo 
ration, and Soundies 
Distributing Corpora 


tion. 


LLUSTRAVOX... 


The One Best May 


to introduce new products 


N training salesmen and educating 

the public as to the advantages 

of new products, Illustravox sound 

slidefilm equipment is the most effec- 
tive... the least expensive. 


© @ Truly the scientific training method 
. . Illustravox is a portable sound slide- 
film projector that uses records and 
lidefilm to present your story in atten- 
tion-arresting pictures and 
spoken words. 





"| Quick, Efficient Training 
“wy @@ With Illustravox pres- 
npacr-. entation, your story can be 
= told everywhere at the same 
time in the same way... 
always accurate. In indi- 
vidual consultations or 
mass demonstrations, 
Illustravox proves its 


superiority, presenting 


ILLUSTRAVOX 


THE ILLUSTRATED VOICE 


DIVISION OF THE Ma navox COMPANY «+ FT. WAYNE 


MAKERS OF @, 





FINE RADIO-PHONOGRAPHS 


To salesmen ... trains speedily, 
efficiently and uniformly. 


To distributors... explains 
products and company policy 
dramatically and effectively. 


To consumers... reaches public 
in theirhomes or in mass demon- 


strations ... always doing a thor- 
ough selling job. 








your training message quickly and 
convincingly. 


@ @ Field-tested and proved before 
the war by leading industrial con- 
cerns, Illustravox efficiency was 
further proved in military training 
programs. Accelerated courses were 
cut from as much as six months to six 
weeks! Over 75% of all sound slidefilm 
equipment now in use is Illustravox. 


Send for Booklet 


@@ You will find the Illustravox 
booklet, "The I//ustrated Voice” help- 
ful in planning your postwar training 
program. Commercial film produc- 
ers are experienced in the writing 
and production of film 
and recordings for use 
with the Illustravox. The 
Magnavox Co., Illustravox 
Division, Dept. BS-9, 
Fort Wayne 4, Indiana, 





THE 1946 INDEX OF TRAINING FILMS IS COMING: 





New Jersey, and Connecticut. Continuous projection and 
sound-slide film service. Have largest local list of the- 
atrical outlets for top quality industrial fiims. 


KING COLE'S SOUND SERVICE, Inc. 


340 THIRD AVE. at 25th ST.. NEW YORK I0 LEx. 2-678! 
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Periodical open meet 
ings are being planned 
that will be of interest 
to the various phases of 
the non-theatrical film. 





Are your available industrial or 
business films listed? Send cata- 
logs or film lists to the Index of 
Training Films, Editor, c/o Busi- 
ness Screen Magazine, 157 E. Erie, 


Chicago (11). All available 16mm 
sound motion pictures; sound or 
silent filmstrips, etc., are wanted 
for listing. There is no charge for 
this editorial service. 
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W. B. BEeNNeET! 


Movie-Mite Names 

Bennett as Sales Manager 

+ Announcement of W. B. Benn: 
is Sales Movie-Mit 
Corporation of 1105 East 15th Street 


by 


Manager tor 


Kansas City, Missouri, was made 


William G. Wilson, General Manager 
of the firm. Movie-Mite Corporation 
claims manufacture of the smallest 
most compact and s mpie, and light 
sound-on-tilm 


est weight projector 


for industrial, educational, and home 
Luise 


! 
Mr. Bennett, formerly connect 


with Bell & Howell Company as 


manager of industrial sales, and hay 
ing spent ten years with that com 
pany in Various capacities in their 
sales department, is well qualified 
to organize Movie-Mite’s post-war 
sales program 


More recently, Mr. 


been associated in sales and manu 


Bennett has 


facturing capacities with Swain-Nel 
son Company, a midwestern organi 
zation making a strong bid in the 
photographic and optical helds 

‘ 
Official Films Promises 
Nationwide Dealer Setup 
+ Dealer service on 16mm. films wil 
be stepped up by Official Films, Inc 
New York, when the company com 
pletes establishment of thirty ofhces 
in kev cities in an « xpansion program 
being pushed forward by Pines 
[. Buveroex, sales manager for th 
past six years. The company has been 
purchased by a syndicate headed by 
GEORGI \ Harry | 
RorHMan and Aaron Karz. Pres 


dent up to the time of purchase was 


HiIkLiMan, 


Leslie Winik, who has entered th 


producing field, specializing in the 
production of musicals ind ent 
tainment films 

New productions and purchase 
planned by Official Films include top 
ics never before offered to users. Th 
line will encompass cartoons, docu 
mentaries, sports, travelogues, mus 


cals ind the like 





Industry Personalities in the News 





Bruce Findlay to New Post 
In Los Angeles Schools 
* The Los Angeles Board of Educa 
tion announces the promotion ot 
Bruce A. Finptay to the position of 
Head Supervisor of the Instructional 
\ids and Services Branch of the city’s 
chools. The department is composed 
ot three sections: Library and Text 
wok, Audio-Visual Aids and Guid 
ince and Counseling Sections. 
Mr. Findlay was formerly super 
sor of Audio-Visual Education of 


the Los Angeles City Schools. In his 


new position, a greater opportunity 


s presented to develop a cohesive 
formula of education in which the 
screen and the printed word will in 
teract to supplement each other to 


- 
fullest advantage 


Dartmouth College Films 
Appoints Watson as Director 

* The appointment of JoHn Bratr 
Watson, Jr. of Hartford, Conn., a 
veteran of the 12th Army Air Force, 
as Director of Dartmouth College 
Films was announced recently by the 
college. 

Mr. Watson comes to Hanover fol 
lowing three and a half years service 
as a pilot of fighter-bomber aircraft. 
Thirteen months of his tour of duty 
was spent in North Africa, Italy and 
Corsica where he completed 97 mis 
sions as a member of the 12th AAF. 
He holds the Air Medal with three 
clusters and the Distinguished Flying 
Cross and was a Captain at the time 
of his honorable discharge. 


\ graduate of the University of 





~- e ° 
wisn Minute Movies 


1n 10,627 tHEATERS! 


To advertisers who cry: “If we could only demon- 
strate the features of our product on a mass basis, 
our selling problems would be no more!”—here is a 
tested, proved solution. Through the medium of ad- 
vertising motion pictures—now available on regular 
schedules in approximately 11,000 of the 18,000 
motion picture theaters in the forty-eight states—you 
can obtain millions of low-cost demonstrations. 


These MINUTE MOVIES combine color, motion and 
sound to create a dramatic, living presentation of your 
sales story. In one minute they pack an amazing amount 
of selling that reaches the eyes and ears simultaneously! 

MINUTE MOVIES reach an undistracted audience, in 
darkened theatres where a// attention is focused on 
a huge screen. They can be purchased on a pattern 
that matches your distribution. They are sold at a 
reasonable standard rate per thousand attendance. 


Leading national advertisers, who appreciate the 

value of extensive demonstrations, are now booking 

MINUTE MOVIES through this organization which 

has handled all phases of the operation for many 

— years. For case histories, rates, and full information 





2300 Wrigley Building, Chicago 11 


GENERAL SCREEN ADVERTISING. INC 


NATIONAL HEADQUARTERS FOR MINUTE MOVIES 


on MINUTE MOVIES telephone or write today. 


500 Fifth Avenue, New York City 18 





New Hampshire, with the Class of 
1943, Mr. Watson specialized there 
in the educational use of motion pic- 
tures and was student assistant in 
its visual aids library and photo 
graphic laboratory. At Dartmouth he 
will supervise production and use 
of motion pictures on the campus 
and will help direct the photographic 
activities of the students. 


Lantz Offers New Cartune 
Technique for Industrials 


* An animated cartoon background 
is now being offered to potential in 
dustrial clients by Watrer Lantz, 
Hollywood, whose entertainment sub- 
jects are distributed throughout the 
world by Universal Pictures. Redd) 
Kilowatt marks his debut into the 
industrial film held. Augmenting the 
thirteen Cartunes he produces in 
Technicolor each year for Universal, 
Lantz made twenty-three training 
S. Navy. His most 


ambitious picture is Enemy Bacteria, 


films for the U. 


featurette produced in both “live ac 
tion” and Cartune. 


Latest Film Ideas in 
Y.M.C.A. News Letter Service 
+ The Y.M.C.A. Motion 


Bureau announces a new service to 


Picture 
its exhibitors—a bi-monthly publica 
tion—to be callled Association Fitm 
News. 

This four-page News Letter will 
be forwarded to the churches, schools, 
Y.M.C.A.’s_ and 


other community organizations Ww ho 


clubs, industries, 
comprise the Bureau’s exhibitors, and 
will furnish information of new 
developments in audio-visual educa 
tion. It will also contain a complete 
list and description of all new films 
added to the Motion Picture Bu 
reau’s library. 

It is intended that this publication 
shall be a clearing house for new 
ideas in the educational film field. 
For that reason, readers are urged 
to contribute reports of significant 


and successful projects. 


Harry Strauss, new regional direc- 
tor at Chicago for the Motion 
Picture Bureau of the YMCA. 
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Ropert H. Kutka 


Victor Appoints Kulka As 
Latin Export Manager 

+ Following an extensive tour through 
Latin-America, where he is well 
known in business and diplomatic cir 
cles, Roperr H. Kucka has been ap 
pointed Latin-American export man 
ager for Victor Animatograph Cor 
poration, Davenport. 

Mr. Kulka, who joined Victor in 
1942, started a south of the border 
trip last March to establish contacts 
with government agencies, education 


al establishments, business houses and 


other potential 16mm. equipment 
buyers. He is continuing his sales 
and educational tour, which “has 


been very productive of results,” ac 
cording to S. G. Ross, Victor vice 
president. 

For years prior to joining Victor, 
Mr. Kulka had traveled widely in all 
of the 20 republics. He was consul 
general for the Dominican Republic in 
London, and served on the League 
of Nations as permanent delegate to 
the International Sugar Council in 
London. In 1939 he left England for 
Colombia, taking on the Victor 
agency for that country, and adding 
a film distributorship to his business 

By 1942, 


United States, all sections of Colom 


when he came to the 


bia were “sold” on American visual 


education equipment and techniques 


(BELOW) ALBERT RosENBERG 
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Scientific Films Forms 
New Sales Organization 
+ Jerry Farrpanks, production chiet 
recently 


of Scirentiric Fitms, INc.., 


announced the formation of a na 
tional sales organization as the first 
move in his firm’s expansion plans 
for 1946. The new coast-to-coast set 
up, known as Jerry Fairbanks, Inc., 
will represent Scientific in the fields 
of commercial, educational and tele 


vision films. 

Winner of two Academy Awards, 
Fairbanks is beginning his eighteenth 
year as a producer of short subjects. 
The past eleven years have been with 
Paramount, for whom he produces 
Speaking 
of Animals and Popular Science series 


the Unusual Occupations, 


of shorts. 


Fairbanks recently completed a 


l6mm color feature starring Bob 
Burns for the Union Pacific Railroad, 
and is now finishing two additional 
pictures for nationally known com 
panies, the Boeing Aircraft Company 
and the Fiberglas Company, a divi- 
sion of Owens-Illinois Glass Corpora 


tion. 





Gorpon C,. Gopsey 


D. T. Davis Co. In Cincinnati 
* Long established in Lexington, 
Kentucky, the D. T. Davis Co., dis 
tributors of audio-visual equipment, 
have opened an office in Cincinnati, 
Ohio with a Bell and Howell author 
Station. Re 


ized Optionics Service 


turned veteran Harvey E. Bair, in 
charge, is also technical advisor to the 
Davis Company, according to Gor 


don C. Godbey, manager. 


McGraw-Hill Books 

Will Include Film Notes 

+ Many of the forthcoming technical 
books from McGraw-Hill are expect 
ed to include valuable film references. 
This work is the special assignment 
of Albert Rosenberg, formerly visual 
Office of 
Visual Aids Editor 


of the publishing firm. 


aids specialist for the U. S. 
Education, now 


If Your SCREENS Could Tell You 
What They Go Through! 


Portable screens in industrial service have to take a lot of 
punishment. Da-Lite Challenger screens have proved in war 
plants, schools and in the Armed forces that they have the 
extra stamina needed for industrial service. Their pat- 
ented automatic-locking feature at correct picture pro- 
portions prevents tearing fabric from roller in setting up 
screen or adjusting the height. 
For brilliance, clarity and long service, choose a Da-Lite 
- Glass-Beaded Screen in the con- 
[ venient Challenger tripod mount- 
ing! Ask your dealer to show you 
the sturdily built Da-Lite Chal- 
lenger Screen. The Challenger is 
one of many styles in the Da-Lite 


line which includes models, sizes 





and surfaces for every projection 
requirement. Descriptive litera- 


ture sent. on request. 





ket 





DA-LITE SCREEN COMPANY, INC. 


2711-23 No. Crawford Ave., Chicago 39, Ill. 


Quality Screens for 36 Y ears 
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Deering Milliken Previews 
Pathescope Color Production 


— color motion picture pr 
 ¢ ; tt P | . or 


duct »\ Hi Pe ( 
PANY of AMERICA, was given a br 
iant premiere by Deertnc MILLIKe> 


I 
Company in the main ball room ot 


the Waldort-Astoria on October 23 


Over thirteen hundred leading repre 


sentatives of other textile firms, ip 


parel manufacturers, financial and 


——_ 
banking organizations, trade associa 


tions, and both trade ind fashion 


press were entertained at dinner ») 
Deering Milliken as the pretace to th 
showing ot the film, which was th 


main event of the evening 


Covers Vast Operation 


The Kodachrome film, four re 
in length, outlines the scope of Deer 
ing Milliken—over a score of mills, 


capable of hundred million 


seven 
yards of cloth, of all kinds, in on 
year ind then devotes itself to the 
most modern woolen mill in the in 
dustry, which was completely equip 


ped with brand new machinery is 


194] 


While this mill offered unusual op 


portunities for color photography, it 


also posed some special problems 
One of these resulted from the Tact 
that highly efficient placing of 
machines for woolen production 1S 
not necessarily the best arrangement 
tor photography. Besides complicated 
camera placement In many instances, 
lighting, in itself, was a major prob 
lem. Sufficient illumination for ma 
chines forty or fifty feet long, work 


Koda 


chrome, meant dozens of lights in all 


ing with the relatively slow 


sizes—literally a carload of lighting 


equipment 
Many Tecunioves Usep 


The scenes shot in the mill in 
cluded many st ps too fast, too micro 
scopic, or too huge for straight 
photographic rendition, so liberal us 
was made of slow motion, micro 
scopic photography, and color anima 
tion to clarify and point up the 
story 

Aside from the featured mill itsel! 
the film called tor over thirty indi 
vidual locations, some of them to ob 
tain only one scene. A considerabl 
part of this was for the fashion 
sequences which conclude the film 
garments, specially 


in Deering Mill 


ken fabrics, by outstanding designers, 


Chese show 
stvled for the film 
against natural backgrounds, with the 
models playing naturally according t 
their local 


| 
The film was received with en 


rous enthusiasm, by all the widely 
| ' 

Varice yroups n the audience ind 

the sponsors are cont dent that 

message they sought to impart was 


ettectively interpreted 


Mr Roger M | ke nN ind M Ss 
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News of Industrial Films & Programs 


* NEW DEERING-MILLIKEN FILM; FORD PROGRAM OUTLINED « 








1 charge tor 
gy Milliken, and collaborated 


closely with 


, 
Jose phs were 1 


Pathescope personnel. 
Che latte r. under direction ot Thomas 
I Hale, Jr.. included John Fier 


} 


vacher on the camera George 


Freedland, film editor; and Har 
y Plants, whose script was nar 


rated by Hugh James 


Standard Machinery Shows 
“Swaging Process” in 16mm 
* An exceedingly interesting and in 
formative motion picture film on the 
subject of Swaging 1s now a\ uulable 
to educational, employer and em 
ployee groups throughout the world. 
This l6mm film with sound com 


mentary has been prepared in Eng 


lish, French, Russian and Spanish for 
preliminary distribution. Its 26 muin- 
ute run gives a popular Hollywood 
style portrayal of the many applica 
tions of the “swaging process” in 
today's mass production methods for 
pointing, shaping, and atttaching fit 
tings to bar, cable and tube. 

It features the one operation—tast 

precision—no scrap—torming type 
of manufacture which played such a 
prominent part in the establishment 
of war time production records. Steel 

including stainless—copper, alumi 
num and even wood products are 
shown by the film to be included 
within the processing scope of the 
Swager and its derivatives. 


The movie has been made avail 





SOMETHING 
IMPORTANT 


iS m USSENG 


...- AND TOO OFTEN IT’S A 





first-rate PROJECTION SCREEN 


As foolish as using an umbrella without a 


cover 


. Operating a projector without a 


RADIANT Projection Screen. You will be 


amazed at the increased brilliance, clarity 
and richness of color you can get by project- 
ing your pictures on the RADIANT “Hy- 
Flect” Glass Beaded Screen Surface. Thou- 
sands of tiny glass beads reflect light instead 


of absorbing it 


There is a RADIANT Screen for every 
purpose. Ask for new 8-page brochure con- 
taining valuable information, price 


descriptive folder, etc 


Willi Z7 


RADIANT 


PROJECTION 


Wiad slog ie ats 


card, 











/ 


. 


SCREENS . 


RADIANT MANUFACTURING CORP. 1140-46 WEST SUPERIOR STREET, CHICAGO 22. ILL. 








able without charge by the Standard 
Machinery Company of Providence, 
Rhode Island, where this and a short 
U. S. Office of Education movie on 
swaging were filmed. The educa 
tional film has been incorporated in 
the complete “Standard” film. 
Copies of the film can be reserved 
Maxwell 
Jackson 


for local showings with 


Roney, 35-36-76th Street, 
Heights, Long Island; The Swind 
Machinery Company, Philadelphia, 
Pennsylvania; Wm. K. Stamets Com 
pany, Pittsburgh, Pennsylvania and 
Cleveland, Ohio; Neff Kohlbusch & 
Bissell, Inc., Chicago, Illinois; Smith 
Booth Usher & Co., Los Angeles, Cal- 
ifornia; and for export showings with 
Mr. Stanley H. Rose, 1111 South 
Ferry Building, New York, N. Y. 
Ford Plans Mass 

Selling Film Program 

+ “Ford plans call for a mass selling 
program with movies being used ex 
tensively,” according to J. R. Davis, 
director of Ford sales and advertis 
ing. Theatrical as well as non 
theatrical channels of distribution 
will be used; production is planned 
for all types of pictures, including 
travelogues, “minute movies,” one 
reel theatricals, institutional subjects, 
and various training pictures for in 
ternal use. The entire Ford visual 
program is under the supervision of 
J. Walter Thompson Company's mo 
tion picture department, headed by 
Gerorce GLADDEN. 

Currently two three-reel subjects 
are being distributed through non 
theatrical channels, In the Service of 
America and The Story of Willou 
Run. The first depicts Ford’s im 
mense war production in general, the 
second tells how the company pro 
duced 8,685 
Willow Run. 


Soon to be released is a theatrical 


Liberator bombers at 


series of “minute movies” announc 
ing the 1946 Ford line. Also in 
production are a number of subjects 
showing how new cars are designed. 
how the popular-priced car originated 
by Henry Ford has contributed to the 
growth of America and how gliding 
has developed in this country, A 
series of documentary-travelogues, 
and another on school-room popular 
science subjects are also in produc 
tion, plus various other institutional 
type pictures. 

Another and lesser known of the 
Ford contributions in the film feld 
is a soil conservation feature spon- 
sored for the nationwide use of Kiwa 
nis International. Kiwanis Clubs pro 


gram on soil conservation 18 a na 
tional campaign centering in rural 


areas where this subject is of primary 
importance in postwar agriculture. 
Ford’s visual contribution visualizes 
the problem. 
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RAILWAY EXPRESS 
FILM GETS 


(CONTINUED FROM Pact 


ployes, giving them essential infor 
mation about the express business 
and the company employing them; 
about their jobs, working conditions, 
vacations and other features of their 
duties. The departmental training 
supervisors were to hold monthly 
conferences with local supervisors at 
the larger points for an exchange of 
ideas and experiences to advance 


their work. 
SHOWINGS SCHEDULED REGULARLY 


With this closely-knit organiza 
tional set up ready for action, the 
first employes meetings began in 
November, 1943, under most aus- 
picious conditions. Because Decem- 
ber is a month in which the express 
organization is usually absorbed in 
handling a heavy holiday traffic, it 
is omitted from the meeting sched 
ule, but throughout 1944, up to this 
writing, the 


expressmen through 


out the United States have been 
meeting monthly and have obtained 
a more intimate and _ searching 
understanding of their business than 
they had previously gained by years 
of experience. 

Since the Express Agency has 
made its training a permanent insti 
tution of its business, it has given 
special attention to providing ade 
quate meeting rooms for these 
sessions. In practically every terminal 
or other building where large num- 
bers of men work, special space 
has been set aside and equipped 
with everything that might add to 
the comfort and concentration of the 
men while training. In New York 
City, for example, there are eighteen 
such training rooms, each with its 
speaker's chairs, black 
boards—and even ash trays. Each 


rostrum, 


employe is informed as to what 
group he should attend, the date, 
time and place of meeting. It 
is here that the sound-slide films are 
projected and the conditions seem 
ideal for effective presentation. The 
average supervisor, or some employe 
he may assign to it, is thoroughly 
familiar with the projection machine 
and knows how to operate it. 
While transportation calls for ade 
quate mechanical facilities like trains, 
planes and trucks, the quality of the 
service it renders to the public de 
pends in the main upon the knowl- 
edge, skill and attitude of the human 
element which operates them. These 
are especially involved in express 
service and to improve these factors 
in the work of its employes is the 
major purpose of the Express 
Agency’s educational system. But it 
also has several specific objectives, 
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Railway Express slidefilm scene 


(PropuctTion sy Sarra, INc.) 


which have to do with its current 
effort to bring its vast shipping facil 
ities, which suffered from the heavy 
burdens placed upon them during the 
war, back to the standards to which 
the public has been accustomed when 
using express transportation. 

All of these objectives, which will 
later be subjects for sound-slide films, 
are headed by the determination to 
make express service more acceptable 
to and better understood by the 
American people. The second is to 
develop leadership among its em 
ployes and to assist those with ambi 
tions to fit themselves for advance 
ment in the future. With compara 
tively few exceptions, officials now in 
high positions have come up from 
the ranks and have years of varied 
experience in posts of responsibility 
behind them. Undoubtedly, many 
officials of the future are studying 
assiduously in the Agency’s training 
classes today. 

Firms Simpiiry Compiex Metuops 


There is a right way of doing 
everything in the express business, as 
in everything else. But the job of the 
expressman, moving all kinds of com 
modities requiring different kinds of 
handling, records and receipts, is a 
particularly complex one. The “pro 
cedure errors,” which result when he 
doesn't do it right, often have serious 
consequences for the sender or re 
ceiver of express packages. When the 
training program better equips the 
individual man to avoid such mis 
takes, it does much for him and for 
the service generally. 

This has close relationship to the 
old bugbear of the transportation 
business—loss and damage claims. 
During the past two years, they have 
shown an alarming upward trend, 
mainly for reasons beyond the con 
trol of the carriers. “Loss” may be 
due to the “procedure errors” re- 
ferred to above but “damage” pre 
supposes that some one is responsible 
for it because of mishandling. Pre 
vention of loss and damage has been 
the subject of urgers and reminders 
to express employes for a period far 
beyond the memory of the oldest of 
them. It is such a hackneyed topic 
(CONTINUED oN Pact 38) 





Our boys and girls are coming home. Ten million of them 


will be returning to schools, JOBS, and personal businesses. 


MILLIONS more civilians will be changing jobs, but all of 
them are eager to earn and produce goods for a world once 


more at peace. 


The SPEED with which these millions are put back to work 
will depend greatly upon effective TRAINING. The Army and 
Navy did it with MOTION PICTURES and SLIDEFILMS. 


For your job training, sales promotion, advertising, personnel 
relations, and dealer development use SARRA films. From 


scripts to finished prints! 


ehh, We 


NEW YORK + CHICAGO + HOLLYWOOD 


PRODUCERS OF FINE QUALITY MOTION PICTURES AND SLIDEFILMS 
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PEACETIME program involving 
careful study of industry prob 


lems and projects is scheduled by the 


Society of Motion Picture Engineers, 
the high engineering standards of 
whom will be rigidly maintained in 
the future as they have in the past 

According to a recent report by 
President D. E. Hyndman, the So 
ciety plans the following broad oper 
itions 

(1) Group engineering at an ac 
celerated rate on problems and pro 
jects directly related to production, 
distribution, exhibition, film, equip 


ment, accessories, ct 


lo Srupy TEeLevision 


(2) Further detailed work on th 
interrelations ol the television irt 
and the entertainment held of motior 
pictures, involving such specific pro 
yects as studies of trequency illoca 
tion and band width requirements in 
relation to screen definition, privat 
iddressee systems, study of proble: 
in installing ind operating television 
equipment in theaters, follow up on 
hearings before the Federal Com 
munications Commission, etc 

(3) More efhcient work in stand 
irdizing procedures, methods, data, 
specifications, equipment, and th 
like, which brings economy to pro 


duction, listribution, and exhibition 


+) Caretul supervision ot ill en 
gineering and technical projects on 
Ameri in 


Association and any In 


Motion Pictures with the 
Standards 
ternational Standardizing Groups in 
order to maintain the Motion Picture 
Industry ina position to steer equip 
ment design throughout the world 
Chis would tend to assure that Amer 
ican Motion Pictures could be dis 
tributed or exhibited anywhere. Much 
of this cooperauive work has been 
done in the past, but as a result of 
the war it is imperative that this in 


ternational cooperative engineering be 


followed to the fullest extent 


FurTHER Rererence Wort 


(5) Correlating, assembling, edit 
ing, and original preparation of mat 


rial tor needed engineering referenc 


books and/or reports on: (a) Cinema 
b) Sound Recording and 


Motion Pictures 


(c) Motion Picture Laboratory Prax 


tog! iphy; ( 


Reproduction for 


tice; (d) Film Exchange Practice: (e) 
Motion Picture Process Photography 
(t) Motion Picture 


Motion Picture Theater Engineering 


Projection: (g) 
(h) Preservation of Motion Picture 
Film for Valuable Record Purposes 
(1) Theater Television Installation 
ind Operation 

These books or reports are urgently 
needed not only in the Industry but 
ilso as text books tor the t aching 


ot courses on Motion Pictures in 
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Review of S.M.P.E. Fall Reports 


* PROGRAM OF OPERATIONS SET FORTH FOR FUTURE * 





colleges and universities. Such courses 
ire now proposed In answer to num 
erous requests from members of the 
Armed Forces as well as from civi 
ins who, in past years, have often 
isked the Society to recommend insti 
tutions giving courses in Motion Pic 
ture Production, Distribution, and 
I xh b tion 

Che Society is an engineering or 
yanization Of a group ol individuals 
issociated 


cond 


in general partnership to 
uct a business paying no salaries 
to ofhcers or members, but operating 
on a non-monetary principle to recom 
mend 


guide to some extent research and 


engineering procedures, to 


levelopment, to encourage improve 


ment, and to lead standardization 
in the Motion Picture Industry. From 
the initial organization of the Society 
in 1916 it has led the Motion Picture 
Industry to accept technical improve 
ments that have been major contri 
butions for continually increasing the 
eficiency of operation in production, 
distribution, and exhibition, and pat 


ronage at the box office. 


Technical Reports from 

Recent 5.M.P.E. Meeting 
MPORTANT developments of in 
terest to the 16mm. industry were 

revealed at the 58th Semi-Annual 

Technical Conference of the Society 


of Motion Picture Engineers, held in 





Astoria Hotel, New 


picture production. 


THE 








On Tuesday evening, October 23rd, 1945, a 
new Pathescope color production was pre- 
miered by Deering Milliken & Co. before an 
enthusiastic audience of over 1,300 leading 
representatives of the textile and allied indus 
tries in the Grand Ball Room of the Waldorf 
York. The acclaim ac- 
corded this film is a direct result of close col- 
laboration between sponsor and producer - 


a sound basis for successful industrial motion 


PATHESCOPE 


COMPANY OF AMERICA, INC. 
580 FIFTH AVE. * NEW YORK 19,N.Y. 








New York October 15, 16 and 17. 
Business Screen here presents sum 
maries of a few of the thirty-two 
papers presented: 


Application of Positive Sound 
Track by Duplication Method 

+ by G. C. Misener and G. Lewin, 
Photographic Center, U.S. Army Sig- 
nal Corps. 

+ When dupe negatives are employed 
to make large releases on 16mm. posi- 
tive, three successive printing opera 
tions are normally involved in arriv 
ing at the release print. That is, the 
master positive, dupe negative and 
release print are made in order. Since 
each printing operation is attended by 
some degree of quality degeneration, 
it is desirable to reduce the opera 
tions to a minimum. In the applica 
tion described, the first printing is 
eliminated by re-recording to direct 
positive on 16mm. film. The ampli- 
her channel feeding the direct posi 
tive recorder is suitably equalized and 
compressed tor 16mm. projection con 
ditions, and bridges the channel used 
to make the normal re-recorded nega 
tive for 35mm. release. The 32mm. 
release negative is made on a non 
slip printer from the 16mm. direct 


positive, 


New l6mm Buzz 
Track Recorder 

+ by M. G. Townsley, Bell « 
Company. 


Hou ell 


* A buzz track recorder has been 
developed for making l6mm_ buzz 
track directly, which produces a su 
perior type of buzz track having a 
very low noise to signal ratio and 


very high accuracy of track location 


Nonintermittent Projector 
With Variable Magnification 

+ by F. G. Back, Research and Devel 
opment Laboratory. 

+ In the course of the Navy aviation 
training program, a projector had to 
be designed to project the image of 
a target vessel on a curved cyclorama 
screen, and to make this projected 
image perform all the real and ap 
parent motions of a real battleship, 
as seen from the cockpit of a ma 
neuvering aircraft. 

The projected image has to wander 
all around the horizon. It has to be 
come larger and smaller under due 
consideration of the angle of depres- 
sion corresponding to that particular 


range. Besides, the projected target 





Army Pictorial 
*The complete and fully 
authoritative story of vis- 
ual education in the Army 
is now in preparation. 


Reserve Copies Today! 














BUSINESS SCREEN MAGAZINE 











has to be able to make all kinds of 
turns and maneuvers to simulate ac 
tual combat conditions. To achieve 
all this, a special nonintermittent 
l6mm film projector for variable 
speed and variable magnification had 
to be built. 


Wide Angle 35mm 

Fastax Camera 

+ by John H. Waddell, Member of 
Technical Staff, Bell Telephone Lab 


oratories, Inc. 


+ High speed motion picture photog 
raphy has played a very important 
part in the development of machines 
and working devices by providing a 
convenient means for analyzing the 
behavior of moving parts. A wide 
angle high speed picture camera has 
recently been designed. The camera 
takes pictures at rates up to 3,500 
per second and has a 40 degree field 
of view. This field of view allows 
the camera to photograph a 71 foot 
held when 100 feet away. The prob 
lems of design and applications ol 


the camera are discussed. 


Goldcello Laboratory Film Ink 
+ by Armour Wallingsford, Editorial 
Sound Dept., Republic Studio. 

* A new type of ink has been de 
veloped for use on standard film 
numbering machines. It may be used 
either on the emulsion or the base of 
the film and it will adhere equally 
well to nitrate or acetate stock. 

It has the unusual characteristic of 
drying to form a bright golden irides 
cent coating when printed on black 
material which is very readily legible 
by reflected light, while it is a deep 
violet when read by transmitted light 
on clear, transparent or translucent 
stocks. 

The ink is perfectly stable in solu 
tion and the printed numbers are 
permanent and will withstand per 
fectly the use of the customary clean 
ing solvents for film. This ink is 
also very useful for identification of 
still negatives, for spotting and for 
general marking, as it may also be 
used with a pen or brush. 





PHOTOGRAPHER 
¢ Large chemical company in 
midwest has opening for young 
man with recent Army experi- 
ence in motion picture training 
films for work in motion and 
time study laboratory. State age, 
education, experience, salary ex- 
pected, when available. Write to 
Box 51 — 
Business ScreEEN: 157 E. Erie: 
Chicago (11), Illinois 
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Raw Stock Production 

Reaches New High in 1945 

+ Production of photographic film 
reached an all time high in the first 
quarter of 1945, with an output of 
156,587,000 square feet of film, which 
decreased slightly in the second quar 
ter to 148,692,000 square feet. 

The total production in the first 
quarter in 1944 was 134,689,000, and 
141,669,000 in the corresponding 
1943 period. Shipments for military 
and export purposes did not show a 
falling off in the first half of 1945, 


since the war was in full progress. 


Packard Film Depicts 
Company’s War Role 

* Hugh W. Hitchcock, Director 
of Advertising and Public Relations 
for the Packarp Motor Company, 
has just announced the completion 
of Packard’s newest motion picture 
entitled Men Bet Their Lives On It. 
Depicting Packard’s war role as 
producer of precision built engines 
for aircraft and marine use, the new 
film was scheduled for release in 
the current season. 

Produced by The Princeton Film 
Center, Men Bet Their Lives On It 
was directed by Robert Elwyn. Ex 
clusive nation-wide distribution will 
be handled by The Film Center and 
a wide variety of adult and school 
audiences will be reached with the 


new film. 


BUS OPERATIONS 
(CONTINUED FROM Pace 23) 


Robert A. McArthur, Director of 
Personnel, Public Service Coordinat- 
ed Transport, Newark, N.J.; Walter 
McCausland, Supervisor of Public 
Relations, International Railway Com- 
pany, Buffalo, N.Y.; J. B. Morran, 
Executive Assistant, International 
Railway Company, Buffalo, N.Y.; 
John T. Murley, Safety Supervisor, 
Connecticut Railway and Lighting 
Company, Bridgeport, Conn.; Alex- 
ander Shapiro, Director of Personnel, 
Capital Transit Company, Washing- 
ton, D.C.; George W. Cramer, Super 
intendent of Transportation Person 
nel, Capital Transit Company, Wash 
ington, D.C.; N. S. Wiggins, Assist 
ant Superintendent of Transporta 
tion, Philadelphia Transportation 
Company, Philadelphia, Pa. 

The films can be purchased at 
Castle Films, 30 Rockefeller Plaza, 
New York or through any of their 
authorized dealers. The prices depend 
upon the length of the films and are 
as follows: The Operator and His 
Job, $18.59; The Operator and His 
Passengers, $25.22; The Operator and 
Safety, $25.22. For each film the 
cost of the coordinated filmstrip is 
$1.00 and the Instructor’s Guide, or 
manual ts free. 








Cotor-Courect 


16-mm prints in 72 hours. Full 
fidelity of sound and defini- 
tion . . . often excelling the 
original. “Byron-ize" your 


prints for perfection. 


VeOrEL 


the most complete 16mm sound studiointhe east 


Studio: 1712 Connecticut Ave., N. W. 
Laboratory: 1704 17th St., N. W. 
Washington 6, D. C. 








Portable Stagette 


For Product Presentations 


For Dealer Meetings 


Another TSI Development to 
“Make it easy to show” 


TECHNICAL SERVICE, INC. 
693 Monroe Street 
Detroit 26, Michigan 


(Rememter the T S$ | Suitcase Projector) 
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FILMS IN TELEVISION 





Firestone Sponsors Tele 
Films of Nimitz Arrival 
* First films of Fleet Admiral Chester 
W. Nimitz’ arrival at the Naval Air 
Station in Anacostia were rushed to 
New York City by 


processed, cut and edited in New 


Naval planes, 


York for immediate presentation on 
NBC’s video outlet WNBT. 
Cameramen also covered the fleet 
commander's tour of Washington 
and his subsequent address betor« 
both houses of Congress. These films 
were flown to New York for im 
mediate presentation over WNBT 
Later his welcome by millions of 
New Yorkers was filmed. and tele 
vised the same night, the station 
coming on the air expressly for the 
historic 


‘purpose of presenting the 


films. 


Paramount Prepares for 
Television Potentialities 
* Marshalling the entire resources of 
Paramount behind Terteviston Pro 
puctions, INc., the parent company 
has announced its readiness as a 
major tactor in the development ol 
television for worldwide public good. 
In an article Television Networks 
fre Now Vitally 


Raiorn, president of Television Pro 


Important, Pavt 


ductions recently stated that, in the 
atomic bomb, “man has at last per 
fected the means for destroying him 
self. 

“Humanity is indeed fortunat 
that it has available for the education 
of all mankind a new instrument, 
television, which has the potentiality 
of bringing the eyes and ears of all 
together to see and hear the same 
things at the same instant of time. 
All men must then think alike and 
agree in peace. 

“Television alone holds the promis« 
of being the medium that can bring 
the people of far places emotionally 
tace to face with each others’ man 
ners, customs and problems and thus 
make them understand that they are 
all essentially human. 

“The first step in this design is 
the establishment of national net 
works to gather the peaceful spirit of 
America and then international net 
works to send it world wide. 

“Paramount expects to be in the 
front line, using the best of its physi 
al means and show knowledge for 
the realization of television’s ‘one 
world’ possibilities. To this end, any 
facilities which may be developed 
and any technique which showmen 
may know must be made available 


to our statesmen, churchmen and 
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educators to carry their messages to 
the world.” 


Audiview to Replace 
Transcription for Video? 

* “Radio’s favored sales tool, the 
audition transcription, may be super 
seded (in video) by the motion pic 
ture audiview or talking film,” ac 
cording to Georce H. PLacENs, copy 
chief of CBS, Hollywood Sales Pro 
motion. “A parallel to today’s pack 
age presentation might be found in 
the sound slidefilm.” Filmed televi 
sion shows, he believes, will play a 
considerable part not only as spon 
sored entertainment but as sales pro- 
motion audiviews, while sound slide 
hlms will offer an adequate reason 
able vehicle for presenting to the 


sponsor in the privacy of his office 
the salable features of any television 
show. 


Spot Commercials on Film 

To Meet Television Needs 

+ “Television will require spot com- 
mercials on film just as radio does 
on discs,” states ALEXANDER Extor in 
the October 19 issue of Printers Ink. 
“A large and lucrative field will de- 
velop for those who anticipate the 
demand and are prepared to produce 
quality material.” The author dis- 
sects an imaginary problem, dream- 
ing up a suitable television commer- 
cial. He well-known 
radio jingle into video, and also ana 
lyzes_ the 


translates a 


problem of visualizing 


trade-names and slogans. 





ae JIM SIUIGIP 


. . . with a permanent and growing 


staff, complete facilities and the ex- 


perience of years in the production of 


films that do their jobs well—these 
are AUDIO assets which answer the 
eall of INDUSTRY and GOVERN. 
MENT for services urgently needed in 


those all-important tasks of training 


on every front. 


AUDIO PRODUCTIONS, INC. 


630 Ninth Avenue 


¢ New York City 


Film Center Building 





Christensen Tells Hazards 

in Tele Film Production 

+ Texevision has begun a series of 
articles on video film production, 
written by H. G. Christensen, one of 
the film industry's top commercial 


short producers for almost thirty 
years. 
In his introductory suggestions, 


the author states in part: “There 
will undoubtedly be a tendency upon 
the part of many, particularly in the 
early days of television program- 
ming, to try to show how economi- 
cally a film can be produced or bought. 
This attitude can be very dangerous. 
It is easy to assume that all one needs 
is a cameraman with a 16mm. cam- 
era, that one of the executives offices 
or the factory might easily do for 
the locale and that a cute girl in the 
front office can take care of the “little 
acting” required in a one-minute 
short. But to get a professional job, 
professional techniques must be used 
and even the cute girl may be pure 
ham in front of a camera, making 
that one minute film just 60 seconds 
too long for future audiences. 

“Another pitfall which must be 
watched for is the many new 16mm. 
production companies which are 
springing up everywhere overnight. 
Practically everyone that has had a 
camera in their hands is convinced 
that they can produce films for tele- 
vision. Undoubtedly, some of them 
will make the grade. But there are 
many elements and basic fundamen- 
tals in film production whi-h cannot 
be overlooked. 

“Basic costs are present in every 
film operation, no matter how small, 
and before venturing into the field of 
independent production, it would be 
well for prospective entrants to give 
them some thought.” 


New Tube Circuits 

Provide Video Effects 

+ Storage tube circuits providing 
slow motion for television transmit- 
ters and reverse motion are covered 
by patents awarded recently by the 
United States Patent Office. 

The patented circuits are aimed at 
providing in television some of the 
mechanical tricks which have added 
considerably to the enjoyment of mo- 
tion pictures. The close finish of a 
horse race, for instance, is interesting 
to watch in slow motion, as are the 
broken-field run of a halfback, or. a 
close play at home plate. Many semi- 
technical processes may be better ex- 
plained visually by slow motion. The 
reverse-action circuit would make it 
possible in television to duplicate 
the out-of-the water-and-back-to-the- 
diving-board gag which enlivens dull 
moments in sport short movies. Two 
separate television pick-up cameras 
are employed. 
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The new DeVry 
l6mm sound projec- 
tor is now being de- 
livered to industrials 
and schools whose 
orders rank them as 
fortunate ‘‘early 
birds” 


ON THE VISUAL EQUIPMENT LINE 


DeVry Resumes Projector 
Production for Civilian Use 


* Featuring their triple-purpose 


functioning to meet today’s expand 
ing needs of the school plant, DeVry 
Corporation, 1111 Armitage Ave., 
Chicago 14, announces its 16mm. 
sound-on-flm equipment is again 
being built for civilian uses. Projector 
and separate sound system are housed 
in two beautifully streamlined, bal 
anced carrying cases. This makes it 
possible to use the 25-watt amplifier 
and 12-inch electro-dynamic speaker 
separately with turntable, or with 
microphone as a_ public address 
system. The DeVry projector may 
be used to project either sound or 
silent films and natural color without 
extra equipment. 


Dr. Clark Named 
DuPont General Supt. 
* DuPont's Dr. Joun M. C ark, 


formerly assistant production super 








For 16mm. Film—400 to 2000’ Reels 
FIBERBILT Cases are approved for 
Service by the Armed Forces, for ship- 
ping of lémm. film. 


TRACE 


sereedea | {1BER8I |) Meet 


MARK 
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intendent of the Chambers Works. 
Deepwater, N. J., has been appointed 
to the newly created position of gen 
eral superintendent of the Photo 
Products Department with head 
quarters in Wilmington. 

A native of Chicago, Dr. Clark is 
38 and a graduate of Cornell Univer 
sity. He received his master’s degree 
in industrial chemistry in 1931 and 
his Ph.D. degree two years later, 
after which he joined the DuPont 
Company as a chemist in the Organic 
Chemicals Department. 


* * * 


Westinghouse Announces 
New Lamp Booklet 

* A complete line of photo- 
graphic and projection lamps is de 
scribed in a new 20-page booklet 
announced by the Westinghouse 
Electric Corporation. This new illus- 
trated booklet gives practical applica 
tion information concerning photo 
flash, photoflood, color photography, 
motion picture production, spotlight, 
fluorescent, photographic enlarger, 
projection and sound reproducer 
lamps. 

Specification tables for quick selec 
tion cover rating, bulb shape and 
diameter, burning position, tempera 
ture, lumens, and other data, as well 
as list price and ordering numbers. 
Curves are also included indicating 
“time-lights” characteristics of photo 
flash lamps. Copies of the 20-page 
booklet (A-4754) may be secured 
from the Lamp Division, Westing 
house Electric Corporation, Bloom 
field, N. J. 


* * * 


Philadelphia Station Uses 
Films to Maintain Television 
* Operating mainly with films, 
WPTZ, Philadelphia, is using popular 
releases from the Navy, Coast Guard 
and other government agencies, and 
from the National Film Board of 
Canada. Occasionally some are se 
cured from industrial concerns, and a 
few feature films from Philadelphia 
film distributors. 





SLIDEFILMS 





Services 





Lasoratory 








Jor 
FILM PRODUCERS 


at the BIG LAB in BURBANK— 


BETTER KODACHROME DUPLICATES 
16mm. BLACK AND WHITE PRINTS 
e 16mm. SOUND RECORDING 

e PORTABLE SOUND UNITS 


e BLOWUPS AND REDUCTIONS 
At the STUDIO in Hollywood 


SHOOTING STAGE 
SOUND RECORDING 


HOLLYWOOD 
COLORFILM 
CORPORATION 


230 West Olive Ave Burbank, Calif 
CHarleston 8-5554 
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® One of the 


Institute 


features at the Omaha 
were the commercial exhib 
its. Among those represented wert 
\mpro Corporation, Bell & Howell, 
Besseler Company, ¢ athedral Films, 


Inc., DeVry 


paedia Britannica Films, J. G. 


Encyclo 
Kret 
schmer & Company, Maico Company, 
Modern Sound Films, News Map ot 
America, A. J 


Corporation, 


Nystrom Company, 


RAILWAY EXPRESS 


(CONTINUED FROM Pace 33) 


1 


that littlke can be accomplished by 


talking about it. But visually it can 
be quite successfully attacked, and so 
subject ol 


it has been the a two-part 


sound-slide film, entitled “Pertect 
Pertormance, which the Express 
Agency had Sarra, Inc. produce 


] ' 
for its series. This hlm has been 


well received by the employes, be 


cause it 1s specifically aimed at bad 


practices which they have 


ihe Thise lves 


seen for 
This illustrates, however, 
difhcult of sub 


that even the most 


jects can be successfully handled by 
the visual treatment 

Another, but by no means the least 
important of the objectives of the 
training program ror expressmen, 1S 


to reduce personal injuries and ac 


cidents in the operation Of express 
vehicles. This, too, is a subject that 
can be most effectively presented in 
a specihic way through the sound 


slick method and destined ti 


even more prominent place on the 
screens of the Agency's many em 
" 

pioye training rooms 
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inderson 


DeVry Corp 


representing Victor; and Irv Nelsen 








VISUAL EXHIBITORS WELL 


\ well-represented equipment 


REPRESENTED AT OMAHA 


available, further exhibits such as 
features al 
Audio-Visual 


Institute. As equipment 


show was one of the this may again be expected on the 


the recent Omaha 


national scene. A feature story on 


becomes the Insti.uie appears elsewhere. 
PI 


representatives 








PROJECTION 


RAD ANT vanes 


RADIANT LAMP CORPORATION 
elelemel-iiltame-Wa-taltl Newark 8, N. J. 


PROJECTION + SPOTLIGHT - FLOQDLIGHT - EXCITER - MOTION PICTURE PRODUCTION 





. 


Harry 


impro’s educational director 





Erickson (fourth) representing R.C.A. 


Omaha School Supply Company, Ra 
dio Corp. of America (Victor Divi 
sion ), 
pany, 
and Western Theatre Supply Com- 


University Publishing Com- 


Victor Animatograph Corp., 
pany. The industry was well repre 
sented. 


Language Master Recorder 
Offers Low-Cost Spotting 
* Potential sales training applica- 


tions are noted for the Lanovuact 
M ASTER, nrst low cost record player 
with Manu 


Camera and 


spotting mechanism. 


factured by Fairchild 


Instrument Corp., the player is 
equipped to spot and repeat accurate 
ly passages which require replaying 
for analysis, emphasis or study. Tak 
other 


broadcast and 


ing speech passages or any 


material off recorded 
talks is handled by starting and stop 
ping the records at will. 

The Language Master is expected 
also to have many uses in classroom 
study. 
Wentworth D. 
Fling while at Hamilton College, the 


and library work and private 


Developed by 


unit has been tested under constant 
use for several years in the teaching 
of language and music at Hamilton, 
Columbia and Hill School. With it, 
Hamilton 


students developed an 


ability to understand and speak 
French and Spanish in a fourth the 
time ordinarily required. 

The Language Master comes com 
plete with synchronous motor driv 
ing the turntable at 78 rpm, standard 
crystal pickup, spotting mechanism, 
three-tube 


amplifier, and five-inch 


permanent magnet dynamic speaker. 


(Belou Harry Erickson, RCA und sales 
execulitve shows visitors Aou 


Omaha. 
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View of University of Omaha's beautiful campus scene 


Omaha’s Second Visual Institute 
e SETS GOOD STANDARD FOR SIMILAR STATE MEETINGS e 


N pace with the fast-mounting 
| world importance of visuals in the 
field of education, the University of 

conducted a second stimu 
lowa-Nebraska Audio-Visual 


Institute on October 4, 5 and 6 on 


Omaha 
lating 


a greatly expanded yet more compre 
hensive scale than that of the highly 
successful first such conference held 
in 1944, 

Attended by more than 600 persons 
from several states, the institute of 
fered addresses by topflight author 
ities and provided elaborate exhibits, 
many of which were supplied by 
equipment manufacturers. The pro 
gram was arranged in five separate 
divisions—one each for grade school 
level, high school, college, and adult 
education, with one complete division 
through all three days devoted to 
religious education. During the three 
day period, each division had one 
demonstration with its age or interest 
under classroom 


group partic ipants 


conditions, of each of the following: 
(1) sound film, (2) silent film, (3) 
radio, (4) maps, globes and charts, 


and (5) slides and strip film. 


Sessions Wet Lap Our 


Each half day 


session 


opened with a 


featuring topics of general 
interest. The groups then broke up 
into respective divisions for programs 
illustrating and developing visual 
education problems in each particular 
field. Every division devoted one ses 
sion to workshop activities for 
actually finding materials to be used 
by teachers in their own schools. Dr. 
Walter Wittich of the University of 
Wisconsin served a second time as 
director of demonstrations. 

Among the features in the general 
sessions was the demonstration of a 
faculty-evaluation preview by a group 
of classroom teachers, and an address 
on “The Psychology of Perceptual 
Learning” by Dr. Stephen Corey of 
the University of Chicago, followed 
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by a panel discussion of the psycho 
logical basis for audio-visual educa 
tion. The panel consisted of Dr. W. 
H. Thompson, chairman of the Uni 
versity of Omaha Department of 
Psychology, Dr. V. C. 


vice-president of Encyclopaedia Bri 


Arnspiger, 


tannica Films, Inc.; Dr. Corey; Dr. 
Warren 


chology 


saller, Educational Psy 
Department, University of 
Nebraska; Dr. Bruce Mahan, director 
of extension at the University ot 
Iowa; and Floyde Brooker, U.S. 


Office of Education. 
ProcraM Is DiversiFiep 


As additional features, Dr. Frank 
Nebraska 
professor spoke on “Making Your 


Sorenson, University of 
Own Teaching and Study Guides”, 


Ray Mertes of the United Airlines 
Education Department and Miss Ger 
trude LePetri of the Santa Fe Rail 
way showed several types of free 
films and slides available to schools, 
and Mrs. Dorothea Pellett, director of 
visual education of the Topeka pub 
lic schools, conducted a_ general 
teacher evaluation demonstration in 
the use of teaching film. Expert 
material-finding assistance was avail 
Librarians John 


able from Film 


Hedges of the University of Iowa 
and David McCulley, University of 
Nebraska. 

At one general session, “Equipment 
problems Now Facing the Schools” 
were discussed by Joseph Dickman, 
director of visual education, Chicago 


Public Schools. 


DocuMENTARY Duscussep 


A dinner session on the second 
evening was devoted to a considera 
tion of documentary film—with ex- 
planation of the purpose and the 
plans of production and distribution 
used by the Miss 
Margaret Carter, director of distribu 
tion for the Canadian Film Board; 


(CONTINUED ON 


various groups. 
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THE BATTLE CRY OF FREEDOM 


Soon the streets of every city in the United States will 


be alive with youths — breathing the air of freedom 
which they helped to maintain. Every man, woman and 
child is happy to have them home and is saying a silent 


prayer for those left behind. 
y @ - 


pa With those returning, we are privileged to work out 
va 


e NK. 
y / Ay 


FILMCRAFT 


201 W. JACKSON BLVD. e« 


the American way of life. 





CHICAGO 6, ILL. 
Division of SOUNDIES DISTRIBUTING CORP. OF AMERICA, INC 
Eastern Office: 2826 Decatur Ave., Bronx, N. Y.—FOrdham 7-9300 














15 SOUND FILMS FOR 


The Victory Loan ycrory 


for Industrial Plants,Clubs, 4 ‘°:" 
Farm Groups, Churches, 

and School and Community Use! 
THESE FEATURED l6mm SOUND SUBJECTS! 
Diary of a Sergeant; Voyage to Recovery; The Fleet That 


Came to Stay; It’s Your America; Peace Comes to America; 
Stilwell Road; Target Invisible; Objective Security, etc. 


and THESE SHORT “IMPACT” BULLETINS! 


To Win the Peace; Secrets; Our Children: Condition Black: 
and Bonds of Victory. 


iv 


Showings Continue Throughout 
December; Make Your Advance Booking Now! 


IDEAL PICTURES 
CORPORATION 


BERTRAM WILLOUGHBY PICTURES, Inc., Suite 600, 1600 Broadway, N.Y.C. 
IDEAL PICTURES CORP., 26 E. 8th St., Chicago, Ill. 

IDEAL PICTURES CORP., 18 S. 3rd St., Memphis, Tenn. 

IDEAL PICTURES CORP., 2408 W. 7th St., Los Angeles, Calif 

IDEAL PICTURES CORP., 1739 Oneida St., Denver, 
STEVENS-IDEAL PICTURES, 89 Cone S:., N.W., Atlanta, 
NATIONAL-IDEAL PICTURES, 2024 Main St., Dallas, Texas. 

IDEAL PICTURES CORP., 915 S.W. 10th Ave., Portland, Oregon 
IDEAL-SOUTHERN PICTURES CO., 9536 N.E. Second Ave., Miami, Fla 
IDEAL PICTURES, 210 E. Franklin Street, Richmond, Va. 

IDEAL PICTURES, Rm. 1, 926 McGee St., Kansas City, Mo. 
IDEAL-SOUTHERN PICTURES CO., 336 Barrone St., New Orleans, La. 





ADDRESS YOUR 
ORDERS TO OUR 
NEAREST OFFICE 





HOLD Wey, 
. 
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A NATIONAL 


DIRECTORY OF VISUAL EDUCATION DEALERS 





EASTERN ST 





« CONNECTICUT °* 
Inc., 53 Allyn St 


Hebert Studios, 
Harttord 3 
* DISTRICT OF COLUMBIA + 
!. T. & T. Corp. of Washington, 
51 H. Street NW 
Jam Handy 
lransport'tn Bldg. W ishington 6 
Paul L. Brand, % 
\ _¥ as ny.on 
« MAINE °* 
D. K. Hammert, inc., 8 Brown St 
Portland 
* MARYLAND * 
Kunz Motion Picture Service, 452 
N. Calvert St., Baltimore 
Stark Films, 537 N. Howard S 
Baltuumore | 
* MASSACHUSETTS * 
I. T. and T. Co. of New England, 
115 Newbury St., Boston 16 
Jarrell-Ash Company, 165 Newbury 
St.. Boston 16 


Organization, Inc., 


Connecticut 


Visual Education Service, Inc., || 
Newbury St., Boston If 
* NEW HAMPSHIRE + 
A. H. Rice and Co., Hollis, N. H 
+ NEW JERSEY - 
Art Zeiller, 868 road St., Newark 
* NEW YORK * 
Hallenbeck & Riley, 562 Broadway 
Albany 7 
Buchan Pictures, 79 Allen St., Bu 
talo 
Bertram Willoughby Pictures, 
Inc., Suite 600, 1600 Broadway, 
New York 
Catholic Movies, 220 W. 42nd St., 
New York 
The New York I. T. & T. Co., 
W. 45th St.. New York 19 
The Jam Handy Organization, 
Inc., 1775 Broadway, New York 18 
Institutional Cinema Service, Inc., 
1560 Broadway, New York 19 
King Cole’s Sound Service, 340 
Third Ave. at 25th St., N. Y. C. 10 
Nu-Art Films, Inc., 145 W. 45th 
St.. New York 19 
S. O. S. Cinema Supply Corp., 449 
W. 42nd St., New York 18 
Y.M.C.A. Motion Picture Bureau, 
347 Madison Ave., New York 17 
John E. Allen, Inc., Box 383, Roch 
ester 7 
+ PENNSYLVANIA + 
Kunz Motion Picture Service, | 319 
Vine St., Philadelphia 7 
Lippincott Pictures, Inc., 4729 Lud 
low St., Philadelphia 39 
* WEST VIRGINIA + 
J. G. Haley, P. O. Box 703, Charles 
ton b 


SOUTHERN STATES 


* ALABAMA - 
Wilfred Naylor, 1907 Fifth Av 
No., Birmingham | 





10 


USE THIS DIRECTORY TO LOCATE 








These qualified visual education dealers offer the finest in products 
and services for the use of training and informational aids; includ- 
ing film subjects for every occasion, screens, projectors and acces- 
sories. Projection facilities, including operator and equipment, are 
also available. Address inquiries concerning these dealers or list- 
ings on this page to Reader Service Bureau, Business Screen Maga- 
zine, 157 E. Erie St., Chicago 11, Ill. Your inquiry is welcomed. 








John R. Moffitt Co., 19 


co MM 


S. Perry 
ontgomery. 
* FLORIDA * 
Ideal Southern Pictures Co., 953 
N. E. Second Ave., Miami. 
Bowstead’s Camera Shop, 1039 N. 
Orange Ave., Orlando. 
* GEORGIA + 
i. T. & T. Corporation of the 
South, 756 W. Peachtree St.. N.W., 
\tlanta. 
Calhoun Company, 101 Marietta St., 
Atlanta 3. 
* KENTUCKY °* 
D. T. Davis Co., 178 Walnut St., 
Lexington 34. (Also Louisville.) 
* LOUISANA °* 
Stanley Projection Company, 211 
Murray St., Alexandria. 
Jasper Ewing & Sons, 725 Poydras 
St., New Orleans 12. 
Feltus B. Stirling, 2005 Ferndale 
\ve., Baton Rouge 15. 
Ideal Southern Pictures Co., 336 
Barrone St., New Orleans. 
i. T. & T. Corp. of New Orleans, 


' 


318 Carondelet St.,. New Orleans. 
* MISSISSIPPI + 
Herschel Smith Company, 119 
Roach St., P.O. Box 1187, Jackson 
110 
* TENNESSEE - 
Ideal Pictures Corp., 18 S. 3rd St., 
Memphis 
Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 
* VIRGINIA * 
Walker C. Cottrell, Jr., 408-10 F. 
Main St., Richmond 19. 
Ideal Pictures, 219 E. Main St., 
Richmond 19. 


MIDWESTERN STATES 


* ARKANSAS * 
Arkansas Visual Education Serv- 
ice, Conway. 


* ILLINOIS «+ 
28 E. 8th St., 


Ideal Pictures Corp., 
( hicago 

Jam Handy Organization, Inc., 
230) N. Michigan Ave., Chicago 1. 

McHenry Educational Films, 64 E. 
Jackson Blvd., Chicago 4 (HARri 
son 3329). 

Y.M.C.A. Motion Picture Bureau, 
19 So. La Salle St., Chicago 3. 





THE BEST IN 


Stinson Projector Sales, 521 S. 
Lombard Ave., Oak Park. 

Fletcher Visual Education Service, 
218 W. Main St., Urbana. 

- IOWA > 

Pratt Sound Film Service, 805 
Third Ave., S. E., Cedar Rapids. 

Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 

* KANSAS-MISSOURI * 

Central Visual Education Service, 
Broadview Hotel Bldg., Wichita, 
Kas. 

Kansas City Sound Service Co., 
Room 1, Lobby floor, 926 McGe« 
St., Kansas City 6, Mo. (Ideal Pix 
tures ) 

Erker Bros. Optical Co., 610 Oliv« 
Louis l 

1. T. & T. Corp. of Missouri, 3326 
Olive St., St. Louis. 

Swank Motion Pictures, 620 
Skinker Blvd., St. Louis. 

* MICHIGAN + 

Olson Anderson, 1113 
Ave., Bay City. 

Engleman Visual Education Serv- 
ice, 701 W. Warren Ave., De 
troit |. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., ‘Detroit 11. 

Capital Film Service, 1043 E. Grand 
River, East Lansing. 

* MINNESOTA -* 

Film Preview, 1504 Hennepin Ave., 
Minneapolis. 

National Camera Exchange, 86 S. 
Sixth St., New Farmers Mechanics 
Bank Bldg., Minneapolis 2 

- OHIO - 

Lockard Visual Education Service, 
922 Roslyn Ave., Akron 2. 

Ralph V. Haile & Associates, 215 
Walnut St., Cincinnati. 

Fryan Film Service, Film Bldg., 
Cleveland 14. 

Film Associates, 429 
Dr., Dayton 9. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 

Murray Motion Picture Service 
Co., 782 Reibold Bldg., Dayton 2 

Twyman Films, Inc., 29 Central 
Ave., Dayton 1. 

Martin Sound Systems, 50) Charles 
Ave., S.E.,Massillon. 

- WISCONSIN - 

Photoart House, 844 N. Plankinton 
Ave., Milwaukee. 

Gallagher Film Service, Green Bay. 


McKinley 


Ridgewood 





EQUIPMENT, FILMS AND PROJECTION SERVICE 





ESTERN STATES 


* CALIFORNIA * 


Sonaid J. lausonthue, 1829 N. 
Craig Ave., Altadena. 

teal Pictu.e, Co.p., 2408 W. 7th 
st., Los Angele : 

1. T. & T. of the West, 3123 W. 
Sth St., Los ‘\ngeles 7, 

jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An 
geles 28. 

Screen Adeites, Inc., 1709 W. 8th 
St., Los Angeles 14. 

l. T. & T. of the West, 4247 Pied 
mont Ave., Oakland II. 

Carroll W. Rice, 19 Estrella Ave., 
Piedmont, Oakland 11. 

Hirsch & Kaye, 239 Grant Ave., 
San Francisco 8. 

Photo & Sound, Inc., 153 Kearney 
St., San Francisco. 

Screen Adettes, Inc., Sixty-Fight 
Post Bldg., 68 Post St., San Fran 
cisco 4. 

Y.M.C.A. Motion Picture Bureau, 
351 Turk St., San Francisco 2 


* COLORADO + 


Ideal Pictures Corp., 1739 Oneida 
St., Denver. 

* OREGON * 

Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland. 

Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port 
land 5, 

Screen Adettes, Inc., 314 S. W. 
Ninth Ave., Portland 5. 

- TEXAS + 

The Educational Equipment Co., 
David F. Parker, 1909 Commerce 
St., Dallas 1. 

I. T. & T. Corp. of the South, 
3024 S. Harwood St., Dallas 1. 
National-Ideal Pictures, 2024 Main 

St., Dallas. 

Visual Education, Inc., Twelfth at 
Lamar, Austin. Also, Cotton Ex 
change Bldg., Dallas 1, and M & M 
Bldg., Houston 2 

Y.M.C.A. Motion Picture Bureau, 
1700 Patterson’ Ave., Dallas 1. 

’ WASHINGTON - 

Rarig Motion Picture Co., 5514 
University Way, Seattle 5. 

* HAWAII «+ 

Motion Picture Enterprises, 121 S. 

Beretania Honolulu, T. H. 


oF A N A D A 
General Films Limited 
Head Office: 
1924 Rose St., Regina, Sask. 
Branches: 
535 W. Georgia St., Vancouver, 
B.C. 
810 Confederation Life Bldg., Win- 
nipeg, Man. 
156 King St., West, Toronto, Ont. 
1396 St. Catherine St., Montreal. 
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OMAHA’S SECOND 
VISUALINSTITUTE 


(CONTINUED FROM PAGE THIRTY-NINE ) 


John Hamilton, British Information 
Brooker, U. S. Office 
of Education; and Oscar Sams, Office 
Attairs 


Service; Mr. 
of Inter-American partici 
pated. 
Recicious Area Reviewep 
Other 
institute included Dr. Mary 


headline speakers at the 
Palmer, 
Chicago, visual education specialist, 
who had just conducted her second 
summer school on the study of visual 
aids for the International Council on 
Religious Education at Lake Geneva; 
Ellsworth Dent, general manager of 
the Society for Visual Education, Chi 


cago; R. E. Scott, Minneapolis county 
superintendent, who is believed to be 
the first county superintendent to 
develop a circulating film library pro 
classroom films are 


gram where 


actually taken to rural schools; and 
Roger Albright, Motion Picture Pro 
ducers and Distributors of America, 
New York. 
PROPAGANDA Is EvaLuaTep 

The final morning was devoted to 
a discussion of the recognition and 
evaluation of propaganda in films. 
This was an attempt to show teach 
ers and other leaders how to use such 
film and how to he!p observers make 
their own evaluation. 

Miss Betty 


E. Douglass, 


Dean 
Education 


Girling and 
Regional 
RCA, 
demonstration of an adult education 
radio Club 
great interest in the demonstration of 
a film forum, directed by Miss Mar 
garet Carter and John Hamilton. Be 
sides these forum demonstrations, the 
Institute also 


Director of conducted a 


forum. groups showed 


provided classroom 


radio demonstrations. 


Pictorial Films Announces 
Latest Short Releases 

* At a cocktail party given at the 
Sky Gardens, St. Moritz Hotel, on 
Wednesday, September 26 by Pic 
torial Films, Inc., a special preview 
of the new PICTOREEL fall releases 





Cc. R. CRAKES 
Demonstrates 
To Classes 


* The classroom 
scene at right is 
typical of many 
demonstrations 
carried on this 
year by C. R. 
Crakes, DeVry 
educational direc- 
tor and visual au- 
thority. 
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(8 mm and 16mm sound and silent 
films) was held for the metropolitan 
photographic dealers and the trade 
Mitton J. 


puRG, President and 


press. Hosts were SALz 
Harotp Baun 
sTONE, Vice-President of Pictorial 
Films, Inc. 
PICTOREEL 
now for the fall and Christmas season 
include 18 Musical Miniatures, ot 


fering a 


releases—available 


wide selection of soloists, 


dancers, hillbilly musicians, famous 
name bands and band leaders. The 
famous Harmon-Ising cartoons, com 
bining music, humor and entertain 
ment for the young ol all ages, offer- 
ing six newcomers for this fall sea 
son, were represented by a feature ol 
particular interest for the Christmas 


Alias St. Nickh—a 


riot of fun in which Cheezer and his 


holiday season 
pals find out the truth about Santa 
Claus. 

Another set of PICTOREELS, the 
Sportscopes, 
were represented at the preview by a 


thrilling, fast-moving 


film called Flying Feathers, an ex 
citing, play-by-play action film, fea 


turing two of the world’s ace bad 


minton players—Ken Davidson and 
Hugh Forgie. 
* . * 


New Training Course in 

Use of Audio-Visual Aids 

* Tue Town Crier (published by 
Tue Town Hatt, Inc.) recently an 
nounced a new special course offered 
staff members and other leaders of 
community organizations, in audio 
visual education as applied to the 
such agencies. Ray 


Audio 


programs ol 


BincuaM, Director of the 


Visual Education Services (Y.M.C.A. 


Motion Picture 
tional 


3ureau) of the Na 
Council of Y.M.C.A.’s_ will 
be in charge. 
Mr. Bingham has designed. the 
course, co-sponsored by the N.Y. 
Adult Education Council, to provide 
program supervisors and leaders in 
community organizations with (1) a 
working knowledge of the equip 
ment required; (2) the available ma 
terials in films, slide films, record 
ings, etc.; and (3) planning sugges 
tions for the effective utilization of 


these aids. 


program 



































MUSIC FOR FILMS 


Music can make or break your picture. The more factual the 
picture the more it needs the strong emotional appeal of good 
e music. Todays stondard cf quality is higher than ever before 


in the history of industrial films. 


The time, effort and money you put into production deserve 
the best in music. You can not afford less. Music scoring is a 
specialized, professional branch of the film business requiring 


musicianship and experience. 


Emil Velazco, musician of National reputation, orchestra leader, 
composer and recently officer in charge of music for U. S. Navy 
films, knows pictures as well as he knows music. He can help 


you choose the type to fit your particular budget. 


Whether from his library of film music by really great orchestras, 
He effective low cost scores by electric organ or original composition 
for your individual needs you can turn over your picture for 


completion with music without headaches or regrets to 


ep ELAZCO 


1697 Broadway, N. Y. Circle 7-5097 
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© For 2x2 Paper or Glass Slides 
® For Single Frame Slidefilm 
© For Double Frame Slidefilm 


Y Instantly Set up 


Vs easier, more economical to use this ver- 
satile 3-in-1 projector. Gives more illumination 
fr watt — assures perfect clarity of image. Can 
e changed from len to slide showing — in a 
jiffy! Has Manumatic slide carrier — Kwik-Lok 
spiral focusing — smooth tilting — accurately 
centered optical system. 300 watt lamp capacity. 
Complete with custom-built carrying case. 


NOW AVAILABLE 


Corrected Lens—Can Be 
Cleaned Easily 


Film Loops Naturally 
. ~~ Will Not Scratch 


Conveniently Portable 
—Yet Very Stable 


Dept. B, 1220 W. Madison St. 4 
Chicago 7, U.S.A. 7 


GoldE Manufacturing Co. 
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Erwin M. Solms to Head 
Transfilm Advisory Service 
> ( 


ip-setting tor the anticipated No 


oO peacetim uSsIn lransh 

nounces the appointment of Erwi 
M SOLM is \V President Con 
sultant tor the past lew years on mo 
on pictures for sales train ng ind 
merchandising programs, Mr. Solms 
will be in charge of a newly created 
idvisory rvice at Transhlm, where 
| otter counse on the use ol 
him n ile merchandising, adver 
tisin ind public relations programs 
In addition he will participate in the 
production oO ndustrial motion pic 
tures and slide films, drawing trom 
previous experience with Paramount 
Pictures and the Jam Handy Organi 


ation. As part of its recent expansion, 
Transhlm has acquired a staff of re 


search and analysis specialists to study 


markets and sales methods tor its 

, , 7 f. ' | 
lients and plan the use of visual aids 
to increase the effectiveness of pro 
motion and traminyg 


Dr. Theodore Switz Heads 
Overseas Britannica Sales 


* The appointment has been an 
nounced of Dr. THropore M, Swit 
1 pr d nt n charg ot overseas 
ile for Encyclopaedia Britannica 
Films, In 

Dr. Swit s now in Europe attend 
ny visual education conferences in 
England, Switzerland, and Sweden 
Formerly director of the export de 
partment ol the He uics Powder 
(Company, he will now he responsibDi« 
or the world-wide distribution o 
classroom films produced by the film 
company, many of whose 500 teach 
ny Ims are available in Spanish, 
*ortuguese, French, Afrikaans, Ch 
nese Turkish and Arabic. Foreign 
sound track ire mn production for 
more titles and in other anyuayes 

We believe that in a world grown 
mall, every nation is ‘the family 
cross the way—and its peoples are 








q’ a i » -B p» 1 ae 
eoptle in retures 
TRANSFILM ANNOUNCES SERVICES; BRITANNICA EXPORTS 








uur neighbors,” Mr. E. H. Powell, 


president of Encyclopaedia Britannica 


Board of Directors in New York. 
Other new 
“Whether or H. R. 


remain good neighbors de 


officers named were 
Lissack, vice-president in 
charge of sales; Dr. Melvin Brods 


Films recently stated. 
not we 


pends upon how well we understand haug, vice-president in charge of re 


ne another search; and J. A. 


srill, vice president 


“In no way can interest in those in charge of production. 


vorld neighbors of ours—and their * . . 


} 


nterest in us—be so dramatically and 


Pat Dowling Reopens 
Own Production Facilities 
* Pat Dow tine who has been an in 


ompletely satisfied as through the 


medium of the authentic classroom 


Im. Pictures universal 


speak a 


dustrial film producer in Hollywood 
inguage. The classroom film is the since 1929 is re-opening his own busi 
losest approach to a basis for com ness known as Pat Dowuinc Pi 


lete and mutual understanding 


rUREs in a new building which has 
without bias or special pleading. been acquired at 1056 N. Robertson 
> > > 


Blvd., Los Angeles. 
te ve 


vice-president of the film 


\rnspiger was named During the war years Dowling was 


with the Training Division of Doug 


ompany at a recent meeting of the las Aircratt 


Company, managing 


ALO 


In San Francisco 
PHOTO & SOUND 


(Grojsscho)(=1c- 0s a colenbloiatoye 
¢ Treatment 
Script 
sd ekojrolene-yolehy 
ysNabhestavatoyel 
Sound Recording 
bibeems Nobtabete 


PHOTO & SOUND 


Incorporated 
San Grancisce 











Ecmer L. SyLvestTer 
Vice-Pres., 


Director of Florez, Inc. 


production on 16 pictures, and more 
recently was production manager for 
Tradefilms, Inc., handling produc 
tion on more than thirty films for 
the Navy and private corporations. 
* * ** 

Avia Films to Specialize 

in Aviation Subjects 
* Aviation Films, Inc., Los Angeles 
and Hollywood, has launched an 


n 
tensified program in the production 
of industrial and special feature films 
under the trade name Avia Fics. 
Stress will be placed on aviation sub 
jects. The present list, soon to be an 
nounced, is also projected toward the 
Latin American trade. 

President RicHarp R. GEearine will 
draw on his experience in color pro 
eess work, short subjects released 
through Metro, and his technical and 
mechanical engineering experience 
with B. F. Goodrich photography in 
connection with engineering coordi 
nation for Lockheed. He is credited 
with contributions in the develop 


ment of third dimensional cartoons. 


* * o* 


Picture Features Announces 
New Production Facilities 

* Picture Features, Inc. has formed 
Davin Rossins Propuctions, a 16mm 
film unit under the supervision of 
Davin Rossins, writer, photographer 
and magazine contributor, whose ex 
perience in  photo-journalism _ tech- 
nique will be applied to film-making. 
The result: entertainment films, carry 
ing an informational and educational 
touch. 

The organization is available for 
production of industrial films, with 
emphasis on lively short spots for 
television. Production will be on 
l6mm color film. Before the cam 
eras now are these shorts: Your Child 
ls A Island, and 
Times Square. Scripted and awaiting 
the cameras are There’s A Village In 
The City, Fifth Avenue Safari and 
Let's Call On The Artist. 


Genius!, Coney 




















VERYBODY knows that the promotional film has 
E proved itself. Almost everyone understands its 
advantages. What many don’t yet realize is the extent to 
which the promotional film has proved itself over every 
other means of modern selling—making it the most 
powerful merchandising medium available today. 


Ask any Army or Navy man in charge of troop 
morale. Ask any G. I. Ask anyone in authority. You'll 
learn that for transmitting ideas and information in 
the quickest, the most graphic, the most convincing 
way possible, the motion picture is indispensable. 


Do you know the possibilities—the real possibilities of 


Enlightened opinion regards sound films not as 
a “might” but as a MUST for better selling and promotion 






promotional films? Do you realize that highly profes- 
sional pictures are available to every business? Do you 
know the extent to which technics are being perfected, 
distribution improved? Do you know how inevitable 
the promotional film is in your business—if you are to 
meet tomorrow’s powerful competition? 


Right now your commercial producer can help you 
plan sales building motion pictures or slide films, with 
or without sound, for the keenly active days ahead. It 
will pay to get in touch with your producer very 
soon. Don’t overlook a must!... 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
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Commercial 





Motion Pictures 


ON YOUR 
DOORSTEP.... 











To be of any value 


they must have selective distribution 





Suecessful use of commercial mo- duction of business pictures for 
tion pietures is built of five impor- outstanding business leaders has 
taunt clements—planning. writing. been the privilege of Phe Jam 
casting. producing and distribution. Hands Organization for many. mans 
Withoutadelinite, practical program years, 


ine rdequate facilities for obtaining Asa further service to our clients, 
distribution, all previous steps are we provide distribution together with 
olnoavail... and vou find yoursell eur “know-how” in hacking. exe 
with a “baby on your doorstep, ploitation and projection. We also 


lhe opportunity. to help plan, provide dependable reports of audi- 


worite east and control studio pro- ence reaction and actual attendance, 
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